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Clyde Calf...a superb Gallun 
leather that helps sell your shoes 


’ 
Suors fashioned of Gallun’s Clyde Calf are at 


once a pleasure to walk in and a treat to the eye 


A full bodied tannage Clyde Calf is remarkably 
sup} le and resilient endows shoes not only with foot 
cradling comfort but with sturdy wearing qualities that 


discerning customets expect from a fine pair of shoes 


Clyde Calf is smoothly mellow in finish with just the 
hint of grain a truly rich, masculine kind of leather 
Because we re confident it can help you gain satisfied cus 
tomers we suggest that you check it, and other Gallus 
numbers, in your orders to leading manufacturers 


A..F. Gallun & Sons or poration Tanners, Miluankee, Wis 
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ASK YOUR 

esmatt.-- 
th Pox 10 

C WI These sales and service men of Beckwith and its 

affiliates Arden-Rayshine and Safety Box Toe 


have both the products and know-how to meet 
your specific shoemaking problems. Box Toes and 
other shoe specialties for everything from baby's 
booties to top sergeant's kicks. Materials ranging 
from softest felt to toughest austempered steel. 
We can't tell you the whole Beckwith story here, 


ASK YOUR SALESMAN. 


William J 


Uivan 


f i 


Milton £. Webber Edward R. Clifford Henry J. Kaulo Franc 


¢ 
Le hyilf MANUFACTURING COMPANY 
DOVER ° N E W HAMPSHIRE 


SUBSIDIARIES AND AGENTS: ARDEN-RAYSHINE CO., & CASTEX LABORATORIES, INC., WATERTOWN, MASS. © BECKWITH MFG. CO. OF WISCONSIN, (MILWAUKEF 

BECKWITH BOX TOE, LTD., SHERBROOKE, P. Q., CANADA «* VICTORY PLASTICS CO., HUDSON, MASS © f£&T PROCESS COMPANY, BOSTON, MASS 

SAFETY BOX TOE COMPANY, BOSTON, MASS. « AGENTS: WRIGHT-GUHMAN COMPANY, ST. LOUIS, MISSOURI * DELLINGER SALES CO., READING PENNSYLVANIA 
THE GEO. A. SPRINGMEIER CO., CINCINNATI, OHIO © FACTORY SUPPLIES, INC., MILWAUKEE, WISCONSIN 


M. Finerty 
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LISTEN’ DO THIS! 


Fading digits. Another professor has 
come along—this time Harvard's Wi! 
liam Howells—who says: ‘In a half 
million years man will lose his little 
toes and have only three on each 
foot." Shoe men, listening to the 
professors, might lose their minds be 
fore their toes. 


Only $85 @ pair. In the Oct 

issue of Vogue magazine is an edito 
rial layout of accessories for the we 

dressed man who wants to look like 
a British diplomat. Black derby ($ | 7); 
umbrella ($29); and black calf, hand 
made wing-tip shoes ($85) via Sak 
Fifth Avenue. And the 


seen Comment when it comes to mer 


requer tly 


shoes: ‘Their long life and quality 
makes them several! years posse 


si0ns, 


Department of waste. All factories ir 
Iron Curtain countries have been or 
dered to set up a ‘Department for 
the Rational Utilization of Waste.’ In 
shoe factories, for exame le, leather 
shavings or scraps are treated wit! 
special synthetic glue, then converted 
into @ material used for making shoe: 
and sandals and leather goods, Thu 
the Soviet promise of more consumer 


ITALIAN SHOE DESIGNER Madame 
Fontana is among first of Italian con- 
tingent of shoe designers coming to 
U.S. According to Leather Industries 
of America, many Italian shoe design- 
ers now specifying American-tanned 
leathers for new crop of shoes. 





goods is on its way to being filled-— 


with goc ds made of nogay scrap 


and waste. 


Loafers preferred. For several years 
now the huge DuPont 
been taking a survey among 2,000 
to find out 


nsumer goods, Thi: 


company ha 


selec ted employe ¢ nang 


ing tastes in ¢ 


roup is questioned on everything 
om houses fo nafs, 
kitchenware. One finding of the most 
recent survey of interest to the shoo 
shoes, 60% of the 


preferred ioater 
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from cars to 


industry: in men « 
men and women 


type shoes for leisure wear. 


Foot champ dies. Shoe busine 
ne of its best customers wher 
Charlie Hart died a few weeks aqo. 
He was one of the greatest marathor 
runners and endurance dancers of a 
time. He died at the age of 87 
During his lifetime he ran more thar 
750,000 miles and danced almost the 
same distance in ballroom contests. 
Barely five feet tall and weighing a 
mere 135 pounds, he won more thar 
500 long-distance races. Even at 86 
he ran eight miles in one hour, 42 
minutes. He once, at the age of 47 
ran 152 miles non-stop. At Long 
Beach, Calif., he danced continuously 
for 1062 hours, set a ballrox 
durance record. He ran in Pyle 
3,000-mile transcontinenta! Buni 

Derby. In his 60's he walked a di 
tance of 1250 miles in |,.000 hour 
with only 10 minutes out »f each hour 
for sleep and meals. During his ca 
reer, he said he'd worn out 
thousand 


Mm er 


evera 


f 
pairs of shoes. 
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EDITORIAL 


No Progress Can Be Expected 
At The Expense Of Wages 


Shoe Labor Costs Are Way Up And Profits Down; 
And Behind It All ls A Sluggish Productivity Rate 


®t news bulletin of October 1. is- 
sued by the National Shoe Manufac- 
turers Association, reveals some sig- 
nificant changes in the distribution 
of costs per shoe dollar between 1948 
and 1954, 
findings: 

Materials today comprise only 47 
percent of the costs per shoe dollar 
as compared with 5] percent in 1948. 
Overhead and profit today represents 
only 19 percent of the dollar, as 
against 26 percent in 1948. And di- 
rect labor in 1954 accounts for 34 
percent of the cost as compared with 
only 23 percent in 1948, 

The bulletin makes a quite signifi- 
cant statement: “As labor costs in- 
crease relative to other cost compo- 
nents in the shoe, the manufacturer's 
costs become more and more inflex- 
ible. An overwhelming proportion of 
the labor used in shoe factories is on 
a piece-time basis which allows for 
very little flexibility in the total labor 
cost without major technological 
change.” 


These were among the 


It is an interesting coincidence 
that in LEATHER AND SHOks’ editorial 
of October 2, concerning shoe indus- 
try productivity, this statement was 
made: “The facts show a low and 
slow productivity rate (in the shoe 
industry) that retards wages, profits, 
output and general progress.” 

There is a close relationship be- 
tween the statement made in that ed- 
itorial and the statement made in the 
NSMA bulletin. The theme of the 
editorial was simply that unless the 
industry made a concerted effort to 
increase its productivity, there would 
be an increasing and inevitable move- 
ment toward “cost unbalance” in pro- 
ducing footwear. 

The figures just issued by NSMA 
appear to corroborate this fact. 

However, a quick look at the fig- 
ures would seem to leave the impres- 
sion that shoe labor costs have run 
amuck, throwing other costs (along 
with profits) out of 
ance. If so, this would be an unfair 


“normal” bal- 
impression. 
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It is true, as the NSMA bulletin 
cites, that labor costs from 1942 to 
1953 have doubled. However, two 
other facts must be cited: (1) hourly 
rates in the shoe industry started 
appreciably lower than for the aver- 
age of all manufacturing industries 
combined, or even for soft goods in- 
dustries as a whole; (2) while shoe 
labor rates doubled in this period, 
wage rates more than doubled in 
many other industries. 

In 1942, the average hourly wage 
rate in the shoe industry was 65.6 
cents. For all manufacturing the av- 
erage was 85.3 cents; and for non- 
durable goods industries the average 
was 72.3 cents. The same ratios ex- 
isted in 1953 ($1.32 for shoes; $1.77 
for all manufacturing; $1.61 for non- 
durable goods industries). 

The obvious conclusion: wage rate 
advances in the shoe industry have 
certainly not been out of line; also, 
wage rate levels in the shoe industry 
can hardly, comparatively, be termed 
high. In fact, it must be admitted 
that these wage rates are low by what- 
ever instrument of comparison is 
used, 

One thing must be made clear here. 
The shoe industry is just as desirous 
as any other to raise wage rates. It 
knows that this is perhaps the most 
powerful force to attract and hold its 
labor pool against competition from 
other industries. 

If shoe industry management wants 
to see higher wage rates, and shor 
labor constantly presses for increased 
rates, why are these rates under the 
national level? 

The answer lies in productiv- 
ity. The chief reason why direct 
labor today accounts for 34 percent of 
the shoe cost as compared with 23 
percent in 1948 is not because the 
pace of wage increases has been ex 
cessive but because productivity has 
been sluggish. Wage rates have in- 
creased at only a normal pace. Pro- 
ductivity has moved ahead at a sub 


normal pace. The consequence is the 


unbalance of costs revealed in the 
figures above. 
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We cited also in last week's edito- 
rial that when productivity is low and 
slow, there is a reflection in the profit 
picture. The NSMA study brings this 
out: overhead and profits accounting 
for 26 percent of the shoe-cost dollar 
in 1948, as against only 19 percent 
today. 

To cite the increased share of labor 
costs as an argument for prevention 
of further wage increases until other 
costs come into “traditional balance” 
is not only going to have very little 
chance of success, but will obviously 
serve to aggravate labor-management 
relations in the industry. 

While management can point to 
the figures and show labor costs to 
be out of traditional balance with 
other costs, such a view may well 
be termed limited. The truer and 
broader perspective comes with a 
comparison of shoe wage rates with 
averages in other industries. In this 
light—-which is the view taken by 
the majority of officials of industry, 
government and labor--wage rate ad- 
vances in the shoe industry would 
hardly be seen as being out of line 
with normal progress. 


The comment of NSMA that 
the industry can expect little change 
in the ratio of total labor cost with- 
out major technological change, holds 
the large share of the solution to this 
problem. In short, a substantial im 
provement in productivity via im- 
proved technology. 

In last week’s editorial we cited 
figures to show that per-man pairage 
output today change 
from prewar averages. 


shows little 
Pherein is the 
major answer to the industry's prog- 
ress rate in productivity--the one 
most important factor in lowering all 
costs and allowing for higher wages 
and higher profits. 

Over the past one, two or three 
decades there have been a lot of 
changes in the industry. But change 
is not always synonymous with prog 
ress. Until the industry makes a con 
certed and industry-planned effort to 
increase its productivity very substan 
tially, it is going to see the “tradi 
tional balance” of costs thrown more 
and more out of kilter. The steady 
rise of wage rates in all industries 
will continue. Productivity progress 
in the shoe industry must not only 
catch up with the pace of cost in 
creases, but surpass that pace. Only 
then will it see concrete evidence of 


genuine progress for all concerned 


Reprints of the editorial at no 
Up to 100, 10e each 200-500 ye enact 1000 


3000, 2 © eact » or over l © eal 
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Army seeks samples of chrome-tanned upper leathers . . . 


Look what's happening to ad budgets of nation's top 


advertisers . . . Health of glue industry vital to tanners. 


ot ; 
A: Leading side upper leather tanners 


have been asked to submit samples of chrome- 
tanned uppers to the Army. This is direct offshoot 
of Quartermaster announcement that it may discontinue 
use of Army retan leathers or at least mandatory use of 
these leathers by shoe manufacturers working on military 
contracts. 


In response to query by Joe Huttlinger, LEATHER AND 
SHOES’ Washington correspondent, Don Craig of Quarter- 
master office reported tanners have been asked to submit 
samples of chrome-tanned uppers along with recommen- 
dations for specifications. Both will be circulated among 
members of the Quartermaster Industry Advisory Commit- 
tee on Footwear upper leather with request for evaluation. 


Once the samples have been evaluated, Quarter- 
master will decide which may prove best suited for use 
in Army service boots. Possibility, however that Army will 
not require use of chrome-tanned uppers on combat boots. 
However, it might recommend this type leather and give 
preference to manufacturers using it. Expect answer within 
next few months. 


“<~ s . . . 
ad Here’s an indication of what may be 


ahead for shoe advertising. In its Sept. 11 issue, Tide 
Magazine listed the 22 of 1953's top 100 advertisers who 
cut their use of other advertising media in favor of TV. 
Included was International Shoe Co., top shoe manufacturer. 


International’s 1953 ad budget totaled $2 million. 
Curiously, this was an increase of only $100,000 over its 
1948 ad budget. Last year the company cut its outlay on 
other ad media (newspapers, radio, magazines, etc.) by 
some $300,000, spent a total of $400,000 on TV programs, 
spots, etc, This year, outlay on TV will probably be bigger. 
What will happen to other ad media, budgetwise, remains 
to be seen 


Swing to TV trend winning approval of nation’s 
top advertisers, For example, by 1953 Westinghouse 
Electric chopped $400,000 from its magazine ad budget, 
dropped completely the $1.3 million it spent on radio in 
1948, spent $4.5 million on TV in 1953. General Electric 
chopped off some $1.7 million it spent on radio in 1948, 
last year alloted $4.6 million to TV. Procter & Gamble 
spent $44 million on advertising last year of which $14,- 
800,000 went to TV. And so it goes 
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BS © ; 
Commerce Department’s Annual 


Wholesale Trade Report for 1953 has some perti- 
nent points, First is that shoe wholesalers’ sales in 1953 
were up 3.3% over 1952, fully 15.2% over 1948. Operat- 
ing expenses in 1953 amounted to 14.6% of sales while 
in 1948, they were only 13.2% of sales. End-of-year stocks 
last year were up 2.6% over 1952, fully 30% over 1948. 
Finally, firms doing a credit business accounted for 98.7% 
of total 1953 shoe wholesalers business, 12.9% had end- 
of-year receivables, and only 0.20% had bad debt losses. 


A: Health of United States glue industry 
more important to tanners than many people 
realize. Last year, for example, the tanning industry's 
combined sale of glue stocks to glue manufacturers 
amounted to over $4 million in many cases, the difference 
between profit and loss. 


Leif C. Kronen, secretary of Tanners’ Council, told U. S. 
Tariff Commission last week that tanners’ revenue yield 
from glue stocks has dropped 25-40% during past two 
years. This is largely due to competition from imports of 
foreign-made glues. Domestic glue manufacturers have 
petitioned Tariff Commission to recommend higher duties 
on glue imports. 


This year, tanners will sell some 600 million pounds of 
hide offal, worth about $4 million, for manufacture of glue. 
Sales, in addition to bringing in important revenue, solve 
problem of getting rid of glue stocks which cannot ordi- 
narily be dumped into a stream or burned. 


“ , , 
A: In News X-Ray of Aug. 28 the National 


Hide Association was reported as receiving complaints 
from the United Tanners Federation of Britain that U. S$ 
tanners were not using a suitable salt on hides and skins 
shipped to the United Kingdom. Trouble came from use 
of coarse salt of granular size plus pressure upon hides 
piled in ship’s hold for long periods. Result was hard-to- 
remove dent in flesh side of hide 


U. S. hide men report this has been corrected. 
First, a finer type of salt is used for export skins. Also, 
rawstock is bundled with flesh side out, reversing former 
procedure. Finally, skins are thoroughly shaken free of 
salt before loading on board ship. British tanners reported 
well satisfied with results 
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Shoe manufacturers rely on “Celastic” to reproduce 
the fine toe character of the last and to provide 


wrinkle-free toe comfort for the life of the shoe. 


Prior 0d ohare 


ON, MASSBACHUGETTS 


UNITED SHOE MACHINERY CORPORATION, BOOST 
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Spring-Summer lines near completion. . . . Barebacks gain 


SHOE 
FASHION 
NEWS 


momentum in women's lines. . . . Italian influence brings drama 


to men's footwear. ... "Staples with Style" for juveniles. 


— 


a The bareback trend in women's footwear seems to 
be gaining more momentum as spring and summer lines 
near completion. Already a success in a number of high 
fashion retail outlets, this trend is now building up in 
medium-price and volume operations. In new lines great 
est number of bareback styles will appear in high-heel 
patterns followed closely by flat-heel styles. Medium heel 
styles rank third, 


High heel patterns employ T-strap treatments, contoured 
stripping vamps, lattice instep treatments and some 
completely closed vamps that rise slightly higher over 
the instep than conventional! throatline vamps. Banded 
styles also prominent part of bareback picture. 


Most patterns strive for "barely there’ look with minimum 
of upper. Very dressy patterns redominate in high-hee! 
styles, Both casual and dressy patterns in flats 


Good acceptance forecast for straw, raffia, and straw 
fabrics in women's summer footwear. Designers also 
showing favor for nubby and coarse textured fabric 
which reflect depth and dimensional interest. Number of 
leading producers in women’s casual field will show much 
broader range of flats and wedge-heel casuals, in these 
straws and textured fabrics than in previous seasons. 
Natural beige color is top favorite in straws ... natura 
with flecks of brown or high color favored in nubby 
fabrics. 


Soft leathers getting even greater play than previous 
expectations, say leading tanners, Manufacturers sam 
pling heavily on soft, supple leathers in wide range of 
colors. This applies to men's, boys’ and infants’ in addi 
tion to women's and girls’. Some tanners cite concern, 
stating that manufacturers must remember extremely soft 
leathers are not suitable for all types of footwear. Manu 
facturers feel that era of soft shoes will be in full bloom 
come spring-summer 1955 and that consumer demand wil 
be particularly strong for easy-fitting, soft, flexible foot 
weer. 


Watch for growing interest in women's lasts on 19/8 and 
20/8 heel heights. This has been develoy ng rapidly 

recent months, according to several fashion-alert last 
companies. Shoe manufacturers stress : gniticance of 
patterns on higher-than-medium heels, but lower-than 
high. These are expected to be in big demand by womer 
who prefer higher than medium heels, but don't want 
extreme high-heel styles. Several manufacturers have 
already submitted test patterns at retail and the quick 
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acceptance and continuing demand has now resulted in 
the development of wider ranges of patterns on these 
hee! heights to be presented in spring-summer line 


Italian influence in men's footwear now looms a 
one of the most dramatic style trends seen in many years 
Many top-flight producers will introduce wide range of 
Italian-look casuals and dress shoes in their new lines. 
Even medium price and volume producers will present 
everal patterns along Italian styling. Chief characteris 
tics are low toplines, close trimmed edges, elongated 
pattern lines, soft leathers and fabrics, flexible construc 
tions, and lightness in weight. Leading designers consider 
Italian style trend as first real crystallization of light 
weight’ trend which has been talked about for several 
seasons, yet never reached the volume expected. Now 
feeling is that ‘lightweight’ shoes will be in strong de 
mand with advent and promotion by number of makers 
of these Italian-look shoes. 


Shrunken grains, crushed grains, soft sueded grains wil 
make up prominent part of men’s style picture for spring. 
Althgugh grained leathers formerly were regarded a 
more appropriate for fall footwear, the new soft tannage 
and glove-like qualities of these leathers make them par 
ticularly appropriate for casual shoes, say manufacturers. 
And with expanded ranges of casual footwear due to be 
introduced at the National Shoe Fair this month, soft 


grained leathers are due to make big impact. 
/ 
{ 


iS) Look for "staples with style” in juvenile footwear 
picture for spring-summer 1955. Designers have added 
fashion touch to formerly conservative staples. Greater 
distinction between patterns for boys and girls ji 
achieved through translation of adult fashion trends mak 
ing girls’ footwear very feminine and boys shoes more 
masculine. 


Femininity is emphasized in little girls’ footwear by fine: 
detailing, daintier trimmings, tiny bows, flower or frin je 
decor, close trimmed edges, lightness in weight and many 
touches of contrast color either through underlay ver 
lays, apy liques or stit¢ hing treatments 


Boys’ footwear becomes more masculine mainly throug 
adaptation of grown-up patterns. Two-eyelet ties, raqiar 
bluchers, gored slip-ons, plus U wing and long-line wing 
tips are highlights. Deta ing, although somewhat bolder 
n little boys shoes than in previous seasons, still retain 
a light look and is used mainly to give a grown-u 
appearance to the shoe rather than a heavy look. 
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This seal is your protection. 


Its sole purpose 


is to keep you in business 


independently! 


HERE'S 


SURVIVAL INSURANCE 


FOR JUST $10... 


Pin a $10 bill to the coupon below for your 
Charter Membership in this mass movement 
to resist the spread of “captive retailing!” 
At the Shoe Fair, attend the National Or- 
ganizing Conference, October 24, Sheraton 
Hotel, Chicago, and learn the way to profit 
and independence through INDEPENDENT 
SHOEMEN. 

This is a job for industry teamwork — pool- 
ing the vast resources and experience of all 
independent segments of the shoe business 
to protect and strengthen the position of 


each individual. It’s working for YOU! 
Shoe-icide is for quitters — uncalled for, un- 
profitable, un-American. There’s no place 
for satellites in free enterprise —no future 
for you as a “share-cropper.” 
You belong in INDEPENDENT SHOEMEN 
because it is the only joint effort of all inde- 
pendents to ensure the security of their 
businesses... to fight encroachment by pow- 
erful combines...to develop more profitable 
operations...and to give a helping hand 
where it’s most needed, 

*RETAILERS AND SALESMENS DIVISION 


TEAR OFF THIS COUPON...ATTACH YOUR $10...MAIL TODAY! 


a a ad ela — 


| INDEPENDENT SHOEMEN P.O. Box 1067, Laredo, Texas Date 


("] Here’s my $4 for a “brunch” and 
meeting at the National Organizing 
Conference, Sheraton Hotel, 


Chicago, October 24 


[ | Please enroll me as a Charter Member 


of INDEPENDENT SHOEMEN, | 
enclose $10 to cover my membership 
fee and dues for the first year 


Company a 
MANUFACTURER AND OTHER 


Zone 


Se See Pe Sm et 
RETAILER (1) SALESMAN [} 


Address_ pease See fk hE State 


( Please make checks payable to Philip B. Bayes, Treasurer ) 
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TURNER 24” SANDPAPER BUFFING MACHINE 


THIS WELL DESIGNED AND STURDILY BUILT BUFFING MACHINE IS GIVING EXCEL- 
LENT RESULTS IN MANY TANNERIES ON A GREAT VARIETY OF LEATHERS. 


HIGH PRODUCTION, 


2362 North Stanley Place 
Milwaukee 12, Wis. 


Bramley, Leeds, 
England 


EASY TO OPERATE. LOW UPKEEP. 


Main Office and Works, PEABODY, MASS., U. S. A. 


BRANCHES 
1101 Frankford Avenue 
Philadelphia 25, Pa. 


FOREIGN BRANCHES 
Paris, 
France 


101-111 New Jersey Railroad Avenue 
Newark, New Jersey 


Oberursel, Taunus, 
Germany 
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A UNIQUE CAREER 





35 Unusual Years 


With Unusual Leathers 


John Metz 


A Lifetime Pioneering With Such Leathers 


As Shark, Alligator, Lizard, Snake, Ostrich, Salmon 


| METZ is an unusual man 


who has spent the past 35 years oper- 


ating what is perhaps the most “un- 
usual” leather agency in the country. 
The 66-year-old Metz not only deals 
solely in “unusual” leathers, but has 
been largely responsible for the com- 
mercial launching and acceptance of 
several of these leathers in the shoe 
industry over the years. 

As head of the John Metz Leather 
Co., Boston (in addition to Sea 
Leathers, Inc.), he was the sales 
pioneer of such leathers as shark and 
ostrich back in the 20’s. He was the 
first to make volume sales of alligator 
and lizard leathers. He originated and 
developed salmon skin leather. 


Born in Holland, he came to this 
country immediately after World War 
I. In Europe he had been in the 
leather business, traveling extensively 
in buying and selling raw skins and 
finished leather. Arriving in the U.S., 
he brought with him two things: a 
love of leather and a love of music 
for he was (and still is) a fine concert 
violinist. 

He opened a leather sales agency 
in New York. He started with shark- 
skin, an unusual leather. Progress 
was very slow because prospective 
buyers saw shark as an “experimen- 
tal” leather. Metz was tempted to give 
up leather for music. In fact, he was 
doing some violin solo work at the 
time, and even played at the debut of 
the Diaghilev Russian Ballet which 
starred the incomparable Nijinsky. 

But suddenly he received orders for 
sharkskin leather—from Regal Shoe 
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Co., Geo. E. Keith, and a few others 

and this was the first time that 
sharkskin leather was purchased on 
a commercial scale for making shoes. 
This type leather gained popularity, 
especially in men’s shoes, over the 
next few years. 


Metz had now moved to Boston, 
setting up a leather sales agency for 
the New England area. Here he 
added another unusual leather, alli- 
gator, and represented Bayer Bros. 
of New York, then the leading reptile 
leather house. At that time, in the 


early 20's, reptiles were a little-known 
leather, and virtually none was used 
in shoes. 

Again Metz was responsible for 
much of the sales pioneering of this 
type leather, and soon alligator gained 
popular acceptance in footwear. Liz- 
ard was the next unusual leather 
adopted by Metz, following alligator 
by three or four years. Shoe manu- 
facturers again showed resistance to 
acceptance—this time chiefly because 
the skins were felt to be too small for 
practical shoemaking purposes. But 
Metz persisted, showed manufacturers 
how the leather could be practicably 
cut. Several of the high-fashion firms 
tried it. Women liked the shoes 
and lizard was in. 

Then, two or three years later, 
snakeskin leathers were introduced, 
Metz was confronted’ with 
stronger resistance at first. Chief ob 
jection from shoe manufacturers was 
that snakes were repulsive to women, 
and hence wouldn't wear 
snakeskin Metz’s cam 


paign was unrelenting. Several shoe 


even 


women 
shoes. But 
were 


manufacturers persuaded to 


JOHN METZ examines some of the unusual leathers in his Boston sales office. 

On the wall is a huge alligator skin; Metz handles a snakeskin, and beside it is 

sharkskin leather, flanked by another type of snakeskin. Below is a genuine 
ostrich skin. 
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make an experimental try. To their 
amazement, women liked the unique 
character of snakeskin leather, and 
they bought snakeskin shoes. 

“Thus,” says Metz, “the Twenties 
were the crucial crusading years for 
the reptile leathers. Today these once- 
unusual leathers are an integral part 
of the footwear industry.” 


Ostrich and kangaroo leathers 
are also among the unusual leathers 
carried by this unusual agency. Then 
there is sea leopard (a North Atlantic 
fish), frogskin, emu, and salmon skin 


leathers. Also, imported gold and 
silver kid, 

oN 2 9° 

Numerous times over the past 35 

” 4 4 ey? 

years,” Metz reminisces, “I’ve been 
tempted to carry conventional type 
leathers. But the fascination of the 
so-called unusual leathers has been 
too great. I’ve preferred to make a 
specialty of these.” 

Today Metz represents 
firms: Fleming-Joffe in 


several 
reptiles ; 


. Ziegel-Eisman in kangaroo; Ocean 


Leather Corp. in sharkskin; a Dutch 
tanning firm for ostrich leather; 
Leather Trading Corp. for gold and 
silver kid imported from Germany; 





THE RIVER PLATE 


CORPORATION 


EXTRACTS & RAW TANNING MATERIALS 


solid: 

CF del C CROWN 
liquid: 

SM & SMS 


powdered: 
PUREX & SMS 


REALTAN 


WATTLE 


solid: 
KENMOSA ELEPHANT 

liquid: 

WATEX 


powdered: 
WATTLE 


CHESTAUT 


spray powdered & solid 


MANGROVE & WATTLE BARK MYRABOLAMS 


VALONEA 


TARA SUMAC DIVI DIVI 


POWDERED MANGROVE, 
MYRABOLAM & 
VALONEA EXTRACTS 


Importers and Processors 


Subsidiary: THE TANNIN CORPORATION of MASS. Office & Plant: Peabody, Mass. 
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and his own firm, Sea Leathers, in 
salmon skin. 

“The most important of all factors 
in unusual leathers is fashion. High 
prices don’t necessarily hold down 
sales, nor do low prices necessarily in- 
crease them. If fashion, through the 
stylists and public taste, brings these 
leathers into popular demand, that 
governs the consumption of our types 
of leathers.” 

In 1937, when Metz became New 
England sales representative for 
Fleming-Joffe, at that time only a 
small factor in reptiles as compared 
with its leading position as of today, 
Metz urged the company to stress 
fashion promotion, colors, new fin- 
ishes, so that reptile leathers could 
fit into a wider range of footwear. 
The imaginative Morris Joffe quickly 
saw the possibilities of such a policy. 
He adopted and executed just such 
a plan and brought the company out- 
standing success. 


Metz’s long interest in unusual 
leathers inevitably brought his atten- 
tion to the possibility of fishskin 
leathers. For years he experimented 
with tanning of the skins of codfish 
from the Atlantic, catfish from the 
Mississippi, grouper off Florida’s 
coast, and many others. None met 
his rigid standards. He sought a skin 
that had a “jeweled” character that 
would have powerful fashion appeal. 

He then came upon salmon skin. 
In recent years he has personally de- 
veloped tanning techniques that have 
produced an exceptionally handsome 
and unusual leather which he believes 
will one day take its place beside the 
other unusual leathers, such as rep- 
tiles, which are now sold in volume. 
He is today producing salmon skin 
leather in seven colors. 

For most of the past 35 years 
Metz’s agency has been a one-man op- 
eration. But in 1946 he was joined 
by his son, Jack, who is today follow- 
ing the steps of his father in intro- 
ducing and promoting the “unusual” 
in leathers. 

John Metz has perhaps had the 
most varied experience in unusual 
leathers of any man in the country. 
He believes the influence of such 
leathers is going to grow consider- 
ably in the footwear field. And par- 
ticularly, new types of unusual leath- 
ers will be developed—new versions 
of the current types, or new types al- 
together. “The search for the ‘new 
and different’ never ceases in this 
industry.” 

There are many men who spend 
35 years and more in an industry. 
But there are few who, like John 
Metz, spend most of those years in 
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BECAUSE of its excellent affinity for the hide collagen and its 
unique properties of molecular size, WATTLE is the tanning 
material which forms the basis of the recently developed 
rapid tannages. 

By a simple treatment of Wattle Extract and careful control 
during deliming and tanning processes, satisfactory sole 
leather may be produced in 6 to 8 days. Using suitably pre- 

pared WATTLE liquors, even the heaviest steer hides 
may be completely penetrated in practice in 
less than a week, and without any 
pretannage whatsoever. 


WATTLE MAKES GOOD LEATHER 
QUICKER AND ECONOMICALLY 


SOUTH AFRICAN WATTLE EXTRACT MFRS. ASSO. KENYA WATTLE MANUFACTURERS ASSOCIATION 


Pietermaritzburg, Natal, Union of South Africa Nairobi, Kenya, East Africa 
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a pioneering role. Back in the World 
War | period he pioneered with 
sharkskin; and in the 20’s with rep- 
tiles. And today he is still pioneering 
with salmon skin leather. What the 
pioneer item of tomorrow will be, 
Metz doesn’t know except that 
there’s good likelihood he'll have a 
hand in it if it’s in the “unusual” 
leathers field. 

It kas been an unusual career in 
an unusual field and one marked 


*Trade Mark Registered. 


with success because of an unusual 
man named John Metz. 


CIO Recognizes Claremont 

The 250 employes of the Clare- 
mont Shoe Corp. in Claremont, N. H., 
where a strike has been in effect for 
some time, now have the United Shoe 
Workers of America, CIO, as their 
collective bargaining agent, accord- 


Leatherok Heel Base Board is also made in Canada by Bennett Ltd., Fort Chambly, P. 9. 


and in Caseyville, Illinois by Western Fibre Co. 
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ing to George Fecteau, national di- 
rector of the USWA-CIO. The work- 
ers had not been organized at the 
time the walkout started three weeks 
before his announcement. 

With the new development, Fec- 
teau, who reported that a picket line 
was still being maintained at the 
Claremont plant, requested a meeting 
with management to discuss the work- 
ers’ issues. 

In a letter to J. C. Klaubauf, presi- 
dent of the Claremont firm, the union 
official requested that “you deal with 
us as the duly selected bargaining 
agent for the above employes and 
that we meet with you or other repre- 
sentatives of the company for the 
purpose of negotiating a collective 
bargaining agreement covering wages, 
hours and conditions of employ- 
ment.” 


e 
Maine Membership Drive 


An intensive membership drive 
was announced this week by the 
Associated Shoe Executives of Maine. 
The organization, embracing key 
men in the industry, is designed to 
better manufacturing conditions, 
solve production problems, expedite 
more productive relationships, and 
serve as a clearinghouse of ideas in 
the Maine area. 

Lewiston-Auburn shoe executives 

representing the leading shoe 
making center in the State . . . are 
sparking the drive. A goal of 250 
members has been set. 

The executive committee will meet 
later this month at the Augusta 
House to develop plans for a general 
membership meeting and banquet to 
be held at the Capitol City, October 
22. 


Members have voted to divide the 
State into various shoe-making areas. 
Executives who fall into any one of 
the following areas will have a mem- 
ber to contact as follows: 

Lewiston-Auburn — Phil Maxfield 
of Belgrade Shoe Co., Luther Abbott 
of Charles Cushman Co. Alfred Baril 
of Lumbard-Watson Co., Andrew 
Frechette of Lown Shoe Co. 

Bangor Simon Nisenbaum of 
Sandler Moc Co. 

Kennebec Valley 


Ray Watts of 
Commonwealth Shoe-Leather Co. of 
Gardiner. 


Skowhegan-Wilton—Sumner Teele 
of Skow-Moc Co. or Henry Douglass 
of G. H. Bass and Co. 

Freeport Bob Newdick of Free- 
Moc Shoe Corp. 

Harmony 
Sandlers Co. 


Russell Rounds of 
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STARTING THE BALL ROLLING 





Advance Boston Showing Lifts Lid 
On Top Prospects For Spring 


Shoe Market Barometer Finds Manufacturers 
And Buyers Forecasting Revival Of Sales 


The first curtain rang up this week 
on the shoe industry's prospects for 
Spring 1955 and revealed a wide- 
spread feeling among leading manu- 
facturers and buyers that shoe sales 
will prove highly satisfying to all 
concerned, 

This was the factor that held the 
center of attention at the Advance 
Boston Shoe Show held Oct. 2-6 at 
the Hotels Statler and Touraine and 
shoe showrooms in Boston where shoe 
wholesalers and buyers from depart- 
ment stores, mail order firms and 
chain stores convene to preview 
spring lines. 


Although the show, sponsored by 
the New England Shoe and Leather 
(Association, is not normally distin- 
guished for buying activity, results 
were surprisingly good, according to 
Maxwell Field, executive vice presi- 
dent of the Association. Field said 
a fair amount of fill-in orders for fall 
were booked and spring sampling 
was widespread. 

Field said the show, which has con- 
stantly served as a barometer of ac- 
tivity to come, indicated that the 
bottom of the shoe sales slump had 
been reached early this past summer 
and that continued improvement 
could be expected over the next six 
months. 

Manufacturers pointed out that 
main value of the show is to afford 
regular customers the opportunity to 
look over spring lines, help manu- 
facturers weed out the shoes not ex- 
pected to dent the sales column. 

However, the better-than-expected 
volume of fill-in orders booked by a 
good many exhibitors revealed that 
retailer inventories still need replen- 
ishing. With retail sales over the 
country just beginning to swing into 
high, retailers should reach an open- 
to-buy position within the next few 
weeks. 


Although buyers were holding 
to the cautious buying policy which 
has prevailed over the past year, the 
majority freely admitted they planned 
to start active ordering within the 
next two-three weeks. Bulk of orders, 
they said, would be placed starting 
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with the National Shoe Fair in Chi- 
cago and continuing through the 
Popular Price Shoe Show in New 
York. Smaller orders placed more 
often will be the rule for spring, they 
added. 

Bill Tenaly of B. N. Tenaly Shoe 
Co., Lynn, Mass., maker of women’s 
and children’s staple shoes, said he 
had sold many samples in the first 
two days of the show. Most of his 
regular customers from the South and 
Midwest dropped in for a visit, he 
said, but there was a noticeable ab- 
sence of floaters at this time. Tenaly’s 
sales are down about 10 percent from 
last fall but the company expects to 
at least equal its sales volume of 
spring 1954, 

Normand Liberty of Bourque Shoe 
Co., Raymond, N. H., manufacturer 
of women’s volume shoes, said the 
company was working at full capac- 
ity and expected its fall sales and 
overall 1954 volume to equal 1953. 
He said, “From the interest shown 
and amount of sampling done here 
in two days, it looks like one of out 
biggest springs ever.” 

Jack Rosen of Krieger & Rosen 
Shoe Co., Brooklyn, said the firm was 
still receiving fall fill-in orders and 
had not started to book spring or- 
ders actively as yet. However, the 
firm’s regular customers have indi- 
cated they will be open-to-buy within 
the next two weeks, 


George Haddad, president of 
Boyertown Shoe Co., Bovertown, Pa.. 
maker of infants’, children’s, misses’, 
little gents’ and boys’ stitchdowns re- 
tailing at $3, $4 and $5, said his firm 
was showing an increase of 12 per- 
cent over 1953 sales volume although 
profits were down from a year ago. 
\ good part of the profit drop was 
due to price resistance “which had to 
come out of profits.” 

Haddad said there was little hag- 
gling over spring prices to date and 
unless the bottom fell out of the 
leather market, he does not expect to 
see much change in price levels, The 
company is still booking fall fill-in 
orders and expects to continue work- 
ing at capacity for the rest of the 
year at least. 

One buyer from a large Southern 
chain said he expects Spring 1955 to 
be “the most colorful season on rec- 
ord in shoe history.” More new 
styles, designs and colors will be 
shown this spring than in any previ- 
ous season, he said. His company is 
already in a favorable buying posi- 
tion but will wait another week or so 
hefore going actively into new styles. 
He admitted he intends to keep his 
individual orders smaller than last 
year but placed more freqently. 


Another encouraging factor in 
the spring outlook is the growing 
production pace now evident in most 
shoe factories. With nine months’ 
output for this year officially pegged 
at only 376,500,000 pairs, some 15 
million pairs below the 391 million 
produced in the corresponding 1953 
period, the industry will have to pro- 
ceed at near-record pace to reach the 
coveted 500 million mark for the 
year. Yet feeling is high that the 
industry will produce in the next 
three months close to the 124 million 
needed to reach this goal. 





Breakdown Of July}Shoe Production 


Kind of footwear July 
1954 
Shoes and slippers, total 39,063 
Shoes, sandals, and playshoes 34,481 
Men’s, other than work 5,002 
Men’s work 1,648 
Youths’ and boys’ 1,644 
Women’s dress and work 14,548 
Women’s sandals and playshoes 5,254 
Misses’ 2,495 
Children’s 1,871 
Infants’ and babies’ 2,019 
Athletic shoes 222 
Slippers for housewear, total 4,188 
Men’s, youths’, and boys’ 942 
Women’s, misses’, children’s, 
All other footwear 112 
infants’ and babies’ 
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Production 
(thousands of pairs) 


Percent of change 
July 1954 
compared with 
June July June July 
1954 1953 1954 1953 
41,224 40,485 5 4 
36,825 35,160 6 -2 
6,005 5,739 13 
1,626 1,821 10 
1,716 
13,347 
6,257 
2,577 
2,244 
3,053 
271 
3,989 4,790 
980 1,238 


139 266 
5.009 4,552 





Still another fact supporting this 
feeling is the production decline 
which saw only 475 million pairs of 
shoes produced by the industry from 
July 1953 through June 1954. This 
was a natural result of the abnormally 
high production rate -— 526 million 
pairs—held from July 1952 to June 
30, 1953. And because most of this 
surplus has disappeared from stocks 
with retailer sales on the rise again, 
shoe production must again swing 
into high if it is to meet consumer 
demand, 

Thus outlook for the weeks and 
months ahead indicates a period of 
revived sales and high production. 
Coming shoe show should bring this 
trend to the fore. The industry once 
again can anticipate good business. 


NEW VICE PRESIDENT in charge 
of sales at Bonded Fibers, Inc., Buena 
Vista, Va., manufacturer of simu- 
lated leathers for the shoe industry, 
is Carmine Rossi. Rossi's office will 
be located at 15 Nuttman St., New- 
ark, N. J. He is also on the board 
of directors of Georgia Leather Co., 
Inc., of Newark. 


Independents Study Dues 


A schedule of membership dues 
ranging from $50 to $800 annually, 
depending upon size of the member 
company, is being considered by 
officers of Independent Shoemen, 

The fast-growing association will 
consider a tentative schedule sub- 
mitted by Ray Shannon of Weyen- 
berg Shoe Co., chairman of the IS 
Ways and Means Committee, at the 
organizing meeting to be held Oct, 24 
at the Sheraton Hotel in Chicago. 

A full program of the organizing 
meeting will be released next week. 
The meeting will start with brunch at 
11:00 a.m. and business at 12:30, 
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NEW POSTS 


Brown Shoe Company 


Expands Sales Division 


Expansion and reorganization of 
its sales department through the ap- 
pointment of three men to newly- 
created posts has been announced by 
A. C. Fleener, vice president in 
charge of sales of Brown Shoe Co. 
The appointments are effective Nov. 


Walter J. Johnson has been named 
general sales manager of all men’s 
divisions. He will retain his position 
as general manager and sales man- 
ager of the United Men’s Division 
and in addition will supervise the 
Roblee Division activities. 

L. J. Schaefer, appointed general 
sales manager of all Brown women’s 
divisions early this year, will assume 
complete supervision of the Air Step, 
Life Stride, Naturalizer, Risque, and 
Westport women’s divisions. He will 
relinquish his former responsibili- 
ties as general manager and sales 
manager of the Naturalizer Division. 

R. G. Stolz has been named to 
undertake new sales department du- 
ties. In addition to the direction of 
all Brown advertising and sales pro- 
motion operations, he will set up and 
direct a market’ research program 
and supervise the launching of a new 
sales training program for company 
salesmon and retailers’ sales per 
sonnel, 

A realignment of divisional Sales 
Managers was announced as part of 
the company’s intensified sales policy 
to coordinate and streamline selling 
activities during 1955. 

J. G. Helmbacher has been ap- 
pointed general manager and sales 
manager of the Naturalizer Division 
with the start of the spring selling 
season. 

W. F. Barber has been appointed 
to the post of General Manager and 
Sales Manager of the Air Step Di- 
vision. He succeeds C. G. Fliegner, 
who has been appointed to the newly- 
created post of West Coast consult- 
ant. Fliegner will work with other 
Brown sales executives to help ex- 
pand Brown’s sales in the three 
Pacific states of California, Oregon 
and Washington. 

New head of the Roblee men’s di- 
vision will be Stanley Bozaich assum- 
ing the title of general manager and 
manager effective Nov. 1. 
Bozaich was a sales representative of 


sales 


LEATHER and SHOES 


the company in the United Men’s and 
Mound City Divisions. 

A. A. Zeis has been assigned to 
the newly created post of assistant 
manager of advertising and sales 
promotion. He will assist in the 
management of the advertising de- 
partment and in the general supervi- 
sion of all advertising and sales pro- 
motion activities. 


Form New Hide Firm 
Rod Martin Ltd., hide and skin 


broker-dealer, has been organized as 
successor to Central Hide & Skin, 
Ltd., now in process of liquidation. 
The new firm will be located at 353 
St. Nicholas St., Montreal 1, (Juebec, 
Canada. 

Principals are Rod Martin, man- 
ager of Central Hide for the past 10 
vears and a familiar figure in the 
Canadian hide trade; and Elmer L. 
Streb, formerly of the hide depart- 
ment of Carl M. Loeb, Rhoades & 
Co. of New York. 


APPOINTED industrial reoderant 
salesman for Rhodia, Inc., of New 
York is Warren B. Thompson, who will 
cover the Middle Atlantic States, 
with headquarters in Philadelphia. 
Formerly with E. |. du Pont de Ne- 
mours & Co. of Wilmington, Del., 
Thompson will handle sales of aro- 
matic chemicals to various industries 
as well as reoderants for odor abate- 
ment in tanneries and other plants. 
The latter chemicals are produced 
by Rhodia's Industrial Reoderant 
(Alamask) Division. 


October 9, 1954 





MORE TROUBLE IN OFFING 





Gold's Resignation May Indicate 
Crack-Up Ahead For Leather Union 


The surprise resignation of Ben 
Gold as president of International 
Fur and Leather Workers early this 
past week portended even more dire 
events in the making for the Red- 
dominated union and its left-wing 
officers. 


Resignation of Gold, close observ- 
ers said, was forced rather than 
voluntary after his 17 years at the 
head of the union. Gold’s recent cou- 
viction for signing false non-Com- 
munist affidavits has made the posi- 
tion of several local IFLWU leaders 
almost untenable as they fight to 
retain their hold over leather work- 
ers in their districts. 

Meantime, the union’s executive 
board at a meeting in White Lake, 
N. Y., elected Abe Feinglass of Chi- 
cago, Midwest regional director as 
Gold’s successor. Announcement of 
Feinglass’ election was taken with 
reservations by local leaders, some 
of whom feel Feinglass may prove 
merely a front for Gold. 


The board had considered “elect- 
ing” Samuel Mindel, manager of 
Local 2, Fur Dressers Union, to 
take Gold’s place but was dissuaded 
for various reasons. One reason 
claimed is that Mindel refused the 
post. Another that Feinglass carries 
a good deal of weight with the union’s 
leather membership which now out- 
numbers its fur section by a three 
to one margin—about 45,000-50,000 
against 15,000. 

One of the main reasons for Gold’s 
forced resignation was internal pres- 
sure from several local IFLWU lead- 
ers who were convinced they might 
have difficulty in holding their mem- 
bership together unless Gold was 
ousted. Among these are Richard B. 
O’Keefe, business manager of Local 
21, Peabody; and Isadore Pickman, 
District 1 director in New England 
and assistant secretary-treasurer of 
the International. Mindel is also 
reported to be another of the so-called 
“right wing” leaders who feared that 
Gold jeopardized the union’s stand- 
ing with the National Labor Rela- 
tions Board. 

NLRB has already tried to deprive 
the union of its bargaining agent 
benefits and to decertify it in plants 
where it has been certified since Aug. 
1950 when Gold signed the false 
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affidavit. Although overruled by a 
Federal Court, it was felt that de- 
prival of NLRB privileges was merely 
a question of time. Passing of the 
Subversives Act by Congress had 
added to union fears. 


In Boston O'Keefe and other 
union members were currently testify- 
ing before the Massachusetts Com- 
mittee on Communism and having a 
hard time in retaining support of 
local members. The Peabody-Salem 
area has been restive under O’Keefe’s 
leadership for some time and various 
worker factions have threatened to 
secede from IFLWU. 

Gold’s resignation is recognized 
as almost a last-gasp attempt of 
IFLWU’s executive board to prevent 
the union from crumbling under 
pressure from all sides. If Gold con- 
tinues to direct the union from 
behind the scenes or Feinglass, long- 
regarded as a Red supporter if not 
actually a member of the Communist 
Party, fails to meet both external 
and internal threats to the union, 
complete disintegration may be the 
next step. 

Still another threat to the union 

a strictly external one—comes in 
the person of Ossip Walinsky, presi- 
dent of the AFL International Hand- 
hag, Luggage, Belt & Novelty Work- 
ers Union. Walinsky revealed AFL 
strategy in the union’s battle to oust 
IFLWU from its hold on the leather 
industry. 

According to Walinsky, the Amal- 
gamated Meat Cutters and Butcher 
Workmen has been given the signal 
to move in and organize IFLWU’s 
tannery-worker membership along 
with some 16,750 fur workers. This 
amounts to a direct attack upon 
IFLWU’s bread and butter roster. 

Secondly, the Handbag union will 
throw its hat into the ring in an 
attempt to organize some 4,800 
IFLWU members in the handbag. 
luggage and personal leather goods 
industry. 

Earlier this year, Gold was rebuffed 
in an attempt to affiliate the leather 
union with Amalgamated Meat Cut- 
ters. The hostility of George Meany, 
AFL president, and other national 
union leaders was instrumental in 
breaking down negotiations. 
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LATEST ENTRY in work boot field is 
Wellington-type farm boot devel- 
oped by H. J. Justin & Sons, Inc., of 
Fort Worth, Texas. New boot in all- 
over reverse retan elk with full neo- 
cord, oil-resistant sole will be pre- 
miered at National Shoe Fair in 
Chicago. Absence of laces gives 
boot easy-on, easy-off advantage. 


New Shoe Fabrice Firm 


A new firm. named Vilon has been 
organized in Amsterdam, N. Y., to 
sell textiles, both woven and knitted, 
to the rubber footwear, glove, slipper 
and apparel markets. Offices are 
located at 10 Leonard St., 

Partners in the firm are Gordon 
H. Volean, former sales manager of 
Gloversville Knitting Co., Glovers 
ville, N. Y.; and Donald E. Wilson, 
former manager of fabric operations 
with Gloversville Knitting Co. Volean 
has been active in the knitted textile 
field for the past 20 years and is well- 
known throughout the trade. Wilson 
has had wide experience in designing, 
production and sales of knitted 
fabrics. 


Wisconsin Symposium Set 


Plans for the fourth Annual Sym 
posium of the Wisconsin Tanners’ 
Preduction Club are now well under 
way, according to organization’s offi 
cials. The Symposium Committee is 
now in process of selecting speakers 
and subjects for the all-day meeting 
on Jan. 15, 1955, at the Plankinton 
Hotel, Milwaukee. 

Topics will be of greatest interest 
to manufacturers and _ fabricators 
of leather allied 
trades, it is reported, Complete pro 


along with the 


gram will be announced shortly 
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SHIFT IN COSTS of component shoe parts during past six to eight years are 
illustrated in these pie charts prepared by National Shoe Manufacturers 


Association. Charts point up shar 


rise in labor costs affecting operations in 


representative medium-grade men's welt shoe factory. Actual average rise in 

labor costs from 1948-1954 was || percent of total. Since 1942, average 

hourly wage paid shoe workers has doubled from 65.6 cents to $1.32 hourly. 

Since majority of workers are on agg rates, increasing labor cost percentage 
ili 


allows manufacturers little flexibi 


ty. Leather represents only 34 percent of 


material costs in 1954 chart. 
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U. S. Approves $1 Million Cattlehide 


Exports For lron Curtain Countries 


Reports that the U. S. is licensing 
the shipment of substantial amounts 
of hides and skins to Soviet Russia 
and satellites, hitherto denied by 
Government officials, were confirmed 
beyond all doubt this week. 


At the same time, the Government 
admitted that value of the rawstock 
shipments behind the Iron Curtain 
was close to $! million rather than 
the mere $100,000 first hinted. 


The U, 5S. Commerce Department 
has already approved the export of 
$936,332 worth of cattlehides, calf- 
skins and kipskins to Russia and 
other Iron Curtain countries, an of- 
ficial spokesman for the department 
tokl LEATHER AND SHOES, 

This represents licenses to export 
the commodities, although only a 
small part of the shipments have al- 
ready actually left the U. S., accord- 
ing to U, S, Census Bureau figures 
through July. 


Secretary of Commerce Sinclair F. 
Weeks and his aides have been un- 
usually secretive about exports of 
U. S. commodities to all countries, 
especially Iron Curtain countries. 
They explain they do not want to 
give away the secrets of U. S. busi 
nessmen. 

Meanwhile, Commerce officials are 
studying a request that they furnish 
other information, including coun- 
tries licensed to receive exports of 
the various commodities, the quan 
tity for each country, and the total 
for each type of hide and skin. 


Actually, it is understood, the 
bulk of the near million in hides and 
skins was represented by U. S. cattle- 
hides, although some kipskins were 
included. 

The total dollar figure 
licenses issued from the start of this 
year through Sept. 21 of this year. 
Actually. export controllers have 
said, no licenses were issued until 


covers 
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well into April of this year, and none 
issued after July. Thus, the total 
represents three months of licenses, 
indicating a monthly rate during this 
period of $330,000,000 worth of 
cattlehides, calfskins and kipskins. 


Wohl Expands Major Line 


Wohl Shoe Co., division of Brown 
Shoe Co., reports a major expansion 
of its Natural Poise line, including 
radical changes in the line’s styling 
and quality, according to Milton 
Frank, executive vice president of 
the women’s shoe firm. 

Western-made in Wohl’s factories, 
the line will contain over 225 shoes 
appealing to women of all ages and 
retailing in the $8.95-$10.95 price 
range. The company will launch a 
national advertising campaign to 
promote the Natural Poise line next 
spring. 

Frank said a new sales division 
has been created within Wohl’s 
wholesale sales division to concen- 
trate on the Natural Poise line. It 
will be staffed by a sales and mer- 
chandising group entirely separate 
from existing Wohl wholesale and 
retail operations and will service 
only Natural Poise franchise hold- 
ers. Eugene Roessel, Wohl’s whole- 
sale sales manager, will also head the 
new Natural Poise division. 


Shoe Travelers To Meet 


The National Shoe Travelers Asso- 
ciation will stage its 44th annual con- 
vention Oct. 21-22 at the Embassy 
Room of the Morrison Hotel in 
Chicago. 

Program includes a board meeting 
at 10:30 a.m., Oct. 21, buffet lunch- 
eon at 12:30; and official opening of 
the meetings at 1:00 pm. E. J. 
Trench of Krippendorf-Dittman, St. 
Paul, president of the association. 
will deliver the welcoming speech. 

Merrill A. Watson, executive vice 
president of the National Shoe Man- 
ufacturers Association, will speak 
during the afternoon session of the 
second day. Other speakers include 
James Legg, vice president of Hey- 
days, Inc., St. Louis; Earl Susman, 
association attorney; and I. J. Har- 
ris, president of the National Asso- 
ciation of Women’s and Children’s 
Ready-to-Wear Salesmen’s Associa- 
lions. 

New officers will be elected during 
the Oct. 21 afternoon meeting. 
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IFLWU WINS ELECTION 





IFLWU Wins Election 
At Armour Sole Plant 


International Fur & Leather Work- 
ers Union won the election at Armour 
Leather Company’s Newberry, Pa., 
plant held Oct. 5 under National 
Labor Relations Board auspices. 


The score was as follows: IFLWI 
312; CIO Shoe Workers of America, 
105; AFL Amalgamated Meat Cut- 
ters & Butcher Workmen, 46; no 
union, 3. Of the approximately 500 
workers in the plant, 92 percent of 
those eligible voted. The Newberry 
plant is the largest of Armour’s five 
sole leather plants. 


The election had been delayed 
about a year, pending legal outcome 
of the status of IFLWU president 
Ben Gold in the courts. There had 
been two decisions making the union 
ineligible, and two other court de- 
cisions which reversed those rulings. 
It is reported that Armour’s four 
smaller sole leather plants will now 
sign up with IFLWU on the basis of 
an earlier agreement based on the 
outcome of the Newberry election. 

IFLWU representing 
Armour’s workers for about 20 
years, and has been the union’s 
stronghold in the sole leather field. 
The union, however, has been re- 
cently losing strength in this field. 
Where it once represented nearly 100 
percent of the sole leather workers, 
it now has only about one third. The 
AFL butcher workers union has 
made deep inroads into this branch. 


has been 


A vigorous pre-election campaign 
was waged by the three unions (AFL, 
IFLWU and CIO) for several months 
at Newberry. The American Legion 
of Newberry and surrounding towns 
urged the workers to vote against 
IFLWU on the grounds that it was a 
Communist-dominated union. 


Observers say that the success of 
IFLWU in winning this election was 
due chiefly to the election of IFLWU’s 
midwest director, Abe Feinglass, as 
IFLWU president, replacing Ben 
Gold, who resigned this week in the 
face of inter-union pressures. Fein- 
glass had been personally active in 
the Newberry campaign. His elec- 
tion as IFLWU president was con- 
sidered highly timely, providing him 
with sufficient prestige and weight to 
win a heavy vote from the workers 
for his union. 
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The union recently made a wage 


settlement with Armour’s upper 
leather plant at Sheboygan, Wis., ob- 
taining a package deal amounting to 
about five The agreement 
called for an eighth paid holiday, an 
additional $1,200 in paid insurance, 
increased hospital and surgical bene- 
fits, and a liberalized sick leave plan 
hased on seniority, The plant em- 
ploys about 500 workers. The agree- 
ment makes Armour the only union 
plant in the leather industry with 
eight paid holidays, All others aver- 
age six and seven. The agreement 
has been extended to August 1, 1955, 
with no wage reopening. 


cents 


South African Curbs End 


Restrictions on the price and dis- 
tribution of South African hides and 
skins have been completely ended, 
according to C. C. Garton of the 
lootwear Federation of South Africa 
Garton made his disclosure at a meet 
ing of the Hide, Skin and Leathe 
Advisory Committee. 

The decision is subject to formal 
approval by Eric Louw, Minister of 
Economic Affairs for the Union of 
South Africa. Garton said the move 
resulted from a week-end meeting of 
an industry advisory committee at 
Praetoria. Sale of hides and skins at 
public auction, now voluntary, will 
soon be made compulsory, he said. 
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We know this fellow well. We 
should — we've been doing busi 
ness with the shoe industry for 
170 years. 

In that time “The FIRST” 
has handled just about every 
kind of financial problem in shoe 
production and marketing. And 
we lend more dollars to the shoe 
and leather industry than all 
other New England banks com 
bined. 


“The FIRST” 


offices in Latin America, plus cor 


has its own 


respondent banking connections 
throughout the free world. We 
give you on-the-spot contacts 
with the world’s principal leather, 
hide and skin markets. 


COMPLETE FACTORING SERVICE 


¢ Credit Checking «© Credit Protection 


¢ Collection ¢ Bookkeeping 


Advances are made against factored 


receivables at regular banking interest rates, 


HEAD OFFICE 
67 Milk St., Boston, Massachusetts 
York by First of Boston 
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Represented in New 
International Corporation, 
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Aires, Avellaneda and Ros iri 
Rio de Janeiro, Sao Paulo and Santos 
Havana, Santiago, Cienfuegos 
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mdon, EC, 4, 


In Cupa 
and Sancti Spiritus... In Eurore 
ative Office: 146 Leadenhall St. 1s 
England Correspondent banks throughout 


the world 
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CREATING SALES 





Shoe Fair Theatre 
To Offer Fashion Clinic 


A new fashion clinic where shoe 
retailers can consult individually 
with editors of leading fashion maga- 
zines will be set up in Chicago as 
part of Leather Industries’ “Shoe 
Fair Theatre,” one highlight of the 
Shoe Fair. 

Shoe and apparel 
Harper's Bazaar, Esquire and Par- 
ents’ Magazine will be on hand at the 
Theatre —in the Grand Ballroom 
Foyer of the Palmer House—for per- 
sonal consultation with retailers on 
shoe and apparel coordination for 
Spring and Fall 55, 

Each group of editors will be pres- 
ent at specia! exhibits of the top 
Spring shoe lines, as well as com- 
plementary apparel and fabrics, Dis- 
cussions with visiting retailers will 
be based on concrete examples of the 
leathers, ready-to-wear styles and 
colors for next year. 


editors of 


Among editors available for con- 


ID aaa POWDER 


sultation will be: June Dickerson and 
Marion Marsh, shoe editor and shoe 
merchandising editor, respectively, 
of Harper's Bazaar ; also Gloria Mon- 
cur, Mid-West editor of Bazaar. 
Oscar Schoeffler and Dick Lang, 
fashion editor and assistant fashion 
editor of Esquire; Beryl Tucker and 
Virginia Shaw, fashion editor and 
assistant fashion editor of Parents’ 
Magazine. 

How to use fashion-coordination 
in windows and interior displays, as 
well as in advertisements and store 
promotions, will be blueprinted for 
retailers in other sections of the 
Theatre. One part will have live 
demonstrations of how to use win- 
dows to draw maximum traffic, staged 
in a full-scale window. 

Another feature will consist of a 
new film—now in production—show- 
ing how fresh, creative selling themes 
can be used in local advertising and 
store displays to sell more quality 
shoes and build dollar volume. 

How to clinch the sale, once the 
customer has been brought into the 
store, will be demonstrated in a 
puppet theatre. Specially-constructed 
giant marionettes, controlled by fa- 
mous puppeteers, will play the roles 
of store owner, salesman and assorted 
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customers, acting out sales tech 
niques, 

Elsewhere in the Shoe Fair Thea- 
tre will be illuminated displays of the 
new leathers for Spring ’55, and the 
national advertising themes which 
Leather Industries has created to 
help retailers sell shoes at the local 
level. 


e 
Canadian Tanners 
Reorganize Plans 


Charles Robson, president of the 
Tanners Association of Canada, in 
his report to the Association at the 
1954 Canadian Shoe and Leather 
Fair, stated, “One year ago we ap- 
proved the plan to re-organize our 
Association, ‘bringing all branches of 
the tanning industry into one central 
office. Since that time we have at- 
tempted to accomplish many phases 
of Association activities which were 
completely new to us. We have been 
successful in some aspects of this en- 
deavour, but I consider that there is 
much more that should and can be 
accomplished in the future.” 

“The past year has been a difficult 
one,” Mr. Robson said, “both in re- 
gard to sales volume and profits in 
all branches of the tanning industry.” 
He said that Canada would use her 
natural resources and vast areas to 
continue to attract “New Canadians” 
in increasing numbers. “Our prob- 
lem now is to preserve our industry 
so that we can all share in the bene- 
fits of increased population.” 


® 
Foote To Address QM 


John E. F. Foote, president of John 
Foote Shoe Co., Brockton, Mass.. 
manufacturer of men’s shoes, will de 
liver a major address Friday morn- 
ing, Oct. 15, at a meeting of the Foot- 
wear & Leather Seminar of the Na- 
tional Quartermaster Association’s 
Convention. 

The National Quartermaster As- 
sociation will hold a two-day meet- 
ing, Oct. 14-15, at Natick, Mass., in 
conjunction with the dedication of 
the new $11 million Quartermaster 
Research and Development Center 
there, and at Boston. The new cen- 
ter will be officially opened Thurs- 
day morning, Oct. 14, at 11:00 a.m. 

Raymond Mills, vice president of 
Endicott-Johnson Corp., Endicott. 
N. Y., will preside at the Friday 
morning meeting of the Footwear & 
Leather Seminar. The meeting will 
begin at 9:30 a.m. in the Sheraton 
Plaza Hotel, Boston. 
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MORE FOR SMALL FIRMS 





Brockton Leads Drive 
For Military Shoe Orders 


The issue of how to obtain a larger 
share of military shoe contracts for 
smaller shoe firms, long a bone of 
contention within the industry, was 
revived this week by the Brockton 
(Mass.) Chamber of Commerce. 

C. of C. president Reginald T. 
Cole announced the organization will 
spearhead another drive to have the 
Government allot a definite share of 
its military shoe procurement to 
smaller firms. The latter are defined 
as those employing less than 500 
persons. 

Cole said the new effort will be 
supported by various organizations 
and legislators in the three New 
England states of Maine, Massachu- 
setts and New Hampshire. , 

A similar effort was made three 
years ago, supported mainly by local 
Brockton shoe and leather organiza 
tions, and resulted only in the allot- 
ment of 60,000 pairs of military 
shoes to E. J. Givren Co. of Rock- 
land. 

Under the existing arrangement, 
military shoe procurement agencies 
give smaller shoe firms the opportu- 
nity to compete with larger ones on 
all Government footwear invitations. 
However, the smaller producers must 
meet the lowest bids, usually made 
by the nation’s larger firms. Brock- 
ton men’s shoe manufacturers have 
complained they cannot meet those 
low bids without actually losing 
money on the orders. 

New England Senators and Con- 
gressmen will be asked to help change 
the present laws so that a definite 
percentage of all military shoe or- 
ders will go to the lowest bidder o1 
bidders among smaller shoe manu- 
facturers. 


AFL Seeks Thiele Vote 

AFL Amalgamated Meat Cutters 
and Butcher Workmen’s Union is 
making its first actual attempt to 
gain a foothold in a drive on exten- 
sion of its membership to tannery 
workers in Wisconsin. The National 
Labor Relations Board has ordered a 
bargaining representation election at 
the Thiele Tanning Co., Milwaukee 
tannery, at the union’s request, on 
Oct. 11. 
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According to Charles Lizdas, of 
Racine, Wis., international represent- 
atives of the AFL union in charge 
of its new drive in the Wisconsin- 
lower Minnesota region, efforts to 
cover tanneries until recently have 
been limited solely to unorganized 
shops. The Thiele Tanning Co. elee- 
tion marks the first contest here be- 
tween the AFL and International Fur 
and Leather Workers’ Union. 

Organizer Lizdas said the meat 
cutters’ union now represents about 
1,500 tannery workers in the state, 
including about 130 in Milwaukee, 
the stronghold of the Fur and Leather 
Workers’ union. 


Bissell Leather To Close 

Bissell Leather Co., Salem, Mass., 
subsidiary of Cudahy & Co., Omaha, 
Neb., “Big Four” packer, will close 
down permanently by the end of this 
month, according to John Kiernan, 
office manager of the firm. 

The sheepskin tanning firm has 
been shut down for the past six 
months although - still 
business. However, 
Cudahy & Co., which last week an 
nounced the permanent closing of 


officially in 
oth ials of 


four large processing plants, decided 
to discontinue the Bissell operation 
as well. 
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IMPORTERS 


VEGETABLE TANNING EXTRACTS AND 
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NEW TEAM 


Popular Price Show 
Names Doris Weston 


Doris A, Weston, president of The 
Accessory Council, specialists in fash- 
ion show production, has been named 
producer of the spring-summer fash- 
ion show of the Popular Price Shoe 
Show of America, 

Both Miss Weston and Betty Green, 
re-appointed PPSSA fashion consult- 
amt, will work as a team in presenting 
the next show with Miss Weston de- 
veloping shoe format, dramatics, and 
supervising all staging. 

The Accessory Council regularly 
serves clients in the fashion field, in- 
cluding manufacturers of belts, jew- 
elry, knitwear, lingerie, blouses and 
many other accessories. It provides 
market services, designing, promotion 
and publicity. 

Mrs. Green, fashion accelerator for 
Independent Retailers Syndicate, Inc., 
will research fabric and leather mar- 
kets, ready-to-wear and accessory de- 
sign, and all other fashion influences 
of importance to popular priced foot- 


wear. She will conduct PPSSA style 
committee meetings next week dur- 
ing the Leather Show in New York. 
She will also recommend fashion con- 
tent and fashion themes for the spring 
and summer PPSSA presentation 
which will be held Nov. 28th and 
29th in the Grand Ballroom of Hotel 
New Yorker. 

A luncheon meeting of the PPSSA 
Fashion Committee on Monday, Aug. 
40, at the Waldorf-Astoria will be 
given an outline of fashion content 
and dramatic format of next Novem- 
ber’s show by Miss Weston and Mrs. 
Green. This committee is under the 
co-chairmanship of Alfred L. Morse 
of Morse Shoe Stores, Boston, and 
Saul L. Katz of Hubbard Shoe Co. 
Inc., Rochester, N. H. 

Other PPSSA meetings will include 
a fashion background presentation 
to all women’s style committee mem- 
bers, Monday afternoon; Women’s 
Dress Shoes Committee, Tuesday 
morning; Women’s Sports and Welts 
Committee, Tuesday afternoon; Wom- 
en’s Casuals and Dressy Flats Com- 
mittee, Wednesday morning; Chil- 
dren’s Style Committee, Wednesday 
afternoon; and Men’s Style Commit- 
tee, Thursday morning. 


Fire Hits Seton Leather 

A fire struck the plant of Seton 
Leather Company’s Wilmington, Del., 
plant this week. The plant is the 
firm’s patent leather finishing sub- 
sidiary. The fire damaged part of 
the plant. However, according to 
president Joseph Kaltenbacher, pro- 
duction and shipping schedules will 
be fully maintained by operating un- 
damaged portions of the plant seven 
days a week. 


Bay State Tanners Meet 

Featured speaker at the opening 
meeting of the New England Tanners 
Club for the 1954-55 season will be 
Rev. Thomas E. Shortell, professor 
of labor management relations at 
Boston College. The meeting will be 
held Friday evening, Oct. 22, at the 
Hotel Hawthorne in Salem, Mass. 

Tickets may be obtained from the 
Secretary, Box 371, Peabody, Mass., 
at $2.75 per person. As in recent 
years, the social hour will begin at 
6:00 p.m, 
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~ GENUINE SHEEP and LAMBSKIN LEATHER 


Nature’s Own Products 
Improved by 
Modern Tanning Technique 


Full Chrome Lambskins with Combination Tannages to Match. 
Garment Suedes and Grains — Glove Leathers — Shearlings. 
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NEW ASSISTANT MANAGER of 
USMC Sales Department is Augustus 
H. Boudrot, who has been with the 
firm since 1917. Boudrot has a broad 
experience in handling United's prod- 
ucts and since 1939 has been closely 
identified with management of the 
Sales Department. He was recently 
elected a director of the USMC 
Quarter Century Club. 


Hidemen To Hear Worthy 


Assistant U. S. Secretary of Com- 
merce James C. Worthy, former 
director of employe relations for 
Sears, Roebuck & Co., will be guest 
speaker at the National Hide Asso- 
ciation’s annual luncheon, Wednes- 
day, October 27, 1954, at the Edge- 
water Beach Hotel, Chicago, Ill. 

Five new directors are to be 
‘lected and officers named at the As- 
sociation’s Tenth Annual Meeting. 
Nick Beucher, Jr., retiring president, 
will preside over the various sessions 
of the convention, starting with a 
meeting of the Board of Directors at 
4 p.m. on Tuesday, October 26. 

The convention proper will get un- 
derway the next morning, with John 
Hodges of J. C. Hodges & Co., Bos- 
ton, Mass., chairman. Speakers on 
the agenda include: J. W. Ruddell, 
Canada Packers Ltd., Toronto, Ont., 
who will give an illustrated talk on 
the pulling of hides and the new Can- 
Pak method of beef kill; Emery 
Huvos, hide buyer for Irving Tan- 
ning Co., Boston, Mass.; Dr. Sam 
Hoover, in charge of hide research 
at the Eastern Laboratory, U. 5. De- 
partment of Agriculture, Philadel- 
phia, Pa.; and Arthur 5. Freeman, 
tax counsel for Berman & Hirsch, 
Certified Public Accountants, Chi- 
cago, Ill., who will discuss changes 
in the Federal Income Tax Law, pat 
ticularly those of special interest to 
the trade. 
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MAJOR VICTORY 


Trade Group Helps 
Reroute Boston Artery 


Association Action Averts Disruption 
Of Traffic in Leather District 


Persistent action and recommenda 
tions taken over a two-year period 
by Maxwell Field and New England 
Shoe and Leather Association officials 
have won a major victory for Bos 
ton’s leather district with the rerout 
ing of the new Boston Central Artery. 

Rather than 
through the leather and shoe area o1 
passage through all 
important South St., new artery 
plans proposed by Field and accepted 


cutting = directly 


obstructing 


by Massachusetts Commissioner of 
Public Works John .# Volpe will 
ke ep South St. open to all traflic. 

In addition, 
corners of South and Essex Streets 


buildings on both 


will not be demolished as originally 
planned. The Lincoln Building at the 
corner of Lincoln and Essex Streets 
is also spared 

Spearheading NESLA’s drive to 
save the leather district, along with 


Field, were James T. Gormley of Day 
Gormley Leather Co.; Wendell Free 
man of Proctor-Ellison Co.; William 
Hickey of John R. Evans Co., and 
Ralph Pope, Jr. of Northwestern 
Leather Co 

Original plans adopted by the State 
called for entrance of an on ramp to 
start ina parking lot and cross South 
Dewey 


sl downgrade to Square 


This would necessitate two six-foot 
cement retaiming walls across the 
center of South St 

Alternate plans developed by a 
civil engineer employed by NESLA 
provided for South St. being kept 
open to trathe and the ramp opening 
located at the present site of Mullin 
A Trowbridge Co 

Present artery plans call for an 
underground tunnel of six lanes with 
divided 
highway overhead from Purchase to 
Kneeland Streets. 
called for an 


a six-lane boulevard-y pe 
Originally, plans 
unsightly overhead 
bridge. 

Leather and shoe firms forced to 
move from present locations will be 
able to relocate easily in other build 
ings nearby under the new plan, Field 
pointed out. Overall result will be a 
compact, centralized market center 
with superior transportation facili 


Lies, 








LA-MATIC 


* SOLE LAYING PRESSES 
* SOLE ATTACHING PRESSES 
* SOLE ROUGHERS 
* SHOCK FREE CLICKERS 
* SOLING and SPECIAL 
PURPOSE CEMENTS 


Lamatic equipment is soundly designed and tho- 
roughly performance tested. It is dependable in pro- 
duction and profitable in operation . .. backed by 25 
years of progress in cements and cementing equipment. 
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LAMAC PROCESS CO. 


St ee 
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2722 W. HANCOCK ST., PHILADELPHIA, PA. 
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. +» have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥. 


«oe 











Advertise Effectively 
and Economically through 


LEATHER and SHOES 








MILITARY BUYING 





Bids 

Leather Chamois Sheepskin. 
The Hoyt & Worthen Co., Haverhill. 
Mass., was low bidder for items | 
through 8 on Inv. No. NY-2JR-56938 
which opened at the General Services 
Adm., 250 Hudson St., New York 
City. Hoyt & Worthen quoted a unit 
price of $1.05 each less a cash dis- 
count of 2% 30 days for 2,850 
each; chamois, leather, sheepskin, oil 
tanned to Fed. Specs. KK-L-167a 
pocket shaped size C-16 x 21 inches, 
delivered to various points. 


Service Shoes. Six bidders re- 
turned quotations on Inv. No. 147 
which opened at the Phila. QM De- 
pot, and which called for 217,410, 
pr. Shoes, Service, Man’s, high- 
leather russet, rubber sole and heel. 
Their respective quotations follow: 

International Shoe Co., $4.72 for 
100,000 pairs; $4.87 for 117,140 
pairs. 

Doyle Shoe Co., $5.27 for 10,000 
pairs. 

General Shoe, $5.33 for 100,000 
pairs. 

A. S. Kreider & Sons, $5.95 for 
24,000 pairs. 

Sportwelt Shoe Co., $4.49 for 20,- 
000 pairs; $4.49 for 20,000 addi 
tional pairs; $4.49 for 20,000 addi- 
tional pairs. 

Belleville Shoe Mfg., $5.18 for 
20,000 pairs. 

Sportwelt Shoe Co. and Belleville 
Shoe Co, offered a discount of 1/10 
of 1% —20 days, and the balance of 
the bidders quoted NET. 

Note: After opening, a telegram 
changed Sportwelts bid to $5.49 
each 20,000 pairs. 


Leather Straps. The Fred 
Ehrick Co., Brooklyn, N. Y. was low 
bidder under Inv. No. 167 which 
opened at the Signal Corps Procure- 
ment Agency, Phila., Pa. The Ehrick 
Co. quoted a unit price of $.1987 
each less a discount of 44%, 30 days 
for 15,462 Straps, leather. 


Men’s Service Shoes. Endicott- 
Johnson Corp., Endicott, N. Y., was 
low bidder under Inv. No. 1059C, 
which opened at the Marine Corps. 
Phila., Pa. Endicott-Johnson quoted 
a unit price of $4.79 per pair net for 
29,924 pair of Shoes, Service, Man’s 
Field, Leather, Dark Brown or Ma- 
hogany for that portion of the bid 
under Item A-2 and $4.79 a pair for 
20,076 pairs falling under that por- 
tion of the invitation designated as 
Item B2. 
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Men’s Oxfords, J. F. Macklwain 
Shoe C., Nashua, N. H., was low 
bidder under Inv. No. 133 calling for 
51,876 pair Shoes, Dress, Man’s, 
oxford, plain toe, leather, russet. 
MacElwain quoted $4.18 pair net fob 
Nasiua for the full quantity. 


Canada Shoe Output 
Now Looking Up 


Maurice Corbeil, president of the 
Shoe Manufacturers Association of 
Canada, in his report to the Associa- 
tion during the 1954 Canadian Shoe 
and Leather Fair, said that the fiscal 
year 1953-54 had been another busy 
period for the footwear industry. He 
stated that “there has been but a 
slight decrease in production. How- 
ever, downward adjustments in prices 
as a result of keener competition 
mainly from the foreign countries 
began to eat up our profits.” 

Corbeil said that the downward 
trend in Canada’s shoe output which 
endured from September 1953 to 
June of this year had been halted 
and there was every indication that 
production for the last quarter of 
1954 would exceed that of the corres- 
ponding period last year. 

He said that “the weakened credit 
position of many of our retail cus- 
tomers should be a danger signal for 
our industry,” and suggested that it 
would be wise for manufacturers to 
adopt a much firmer credit policy. 


Borg Profits At New High 


Net income of George W. Borg 
Corp., Delavan, Wis., manufacturer 
of Deep Pile fabrics, electronic equip- 
ment and other products, for the fis- 
cal year ended June 30 totaled 
$1,469,734, equal to $4.26 per share, 
according to the company’s annual 
report. 

This is an all-time record in the 
company’s earnings. Net income in 
the 1953 fiscal year amounted to 
$1,445,877 or $3.22 per share 
some 28 percent less than in 1954. 

George W. Borg, president of the 
company, said further progress was 
made during the year in development 
and sale of Deep Pile fabrics and the 
management is optimistic on further 
advances on uses in the shoe and tex- 
tile fields. The fabrics have a wide 
variety of uses in men’s, women’s 
and children’s outerwear, coat and 
stadium boot linings and trims. 
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Tanners Say No 
To Low Bidders 


Seem Suddenly Aware Of Buyers Dilemma 
Cries For Quick Deliveries Reveal Low Factory Stocks 


Sole Leather tanners take firmer 
stand. Present low prices thought 
rock-bottom and much business 
passed up for penny or even less. 
Buyers a little bewildered by sudden 
air of independence but not yet rush- 
ing to cover. Prices still unchanged 
but definitely on firm side. 


Light bends quoted at 63c and 
down with offers of less usually re- 
fused. A firm 55c asked for best 8-9 
iron bends. About 49-50c asked for 
9-10 irons with about 48c and down 
quoted for 10 iron and up. 


Sole Leather Offal firm. Inter- 
est of past few weeks shows signs of 
becoming orders. Big orders still 
needed but many quietly placed small 
orders add up to fair total. Tanners 
sure this the small beginning of good 


business. 


Bellies bring up to 26c in most 
sales but a few fine lots quoted at 
27c. Plenty still available at 25c. 
Heads-on single shoulders show signs 
of life with 36-37¢ obtained and tan- 
ners showing reluctance to take the 
lower figure for best. Heads-off 
singles bring about 39c¢ with 40c 
whispered. 


Good TR double rough shoulders 
bring a firm 44c and down. Others 
available at 42c and down on the one 
hand, 46c on the other. Top price 
usually quoted for waist belt stock. 


Calf wanted at firm prices. 
Women’s weights get best call but 
men’s getting more interest. Fair 
sales of low grades bring sighs of 
relief as this neglected division 
loomed as possible profit killer. Ani- 
line and metallic finishes very firm 
in price. 


Top tannage men’s weights bring 
99¢ and down. About 85c and down 
quoted for volume tannages. No dif- 
ficulty moving top selections. Leather 
in 60-70¢ field has more friends. 

Women’s weight calf brings up to 
about 92c for small skin leather in 
high colors, up to about 87e for reg 
ular sized skins. About 80c and down 
asked for so called volume tannages. 
From these prices all the way to 
about 50c finds calf for every pos 
sible need. 


Sheep plods along. No rush 
noted but demand enough to keep 
most tanners’ spirits up. More busi 
ness in linings than in anything else 











Prices and Trends of Leather 


KIND OF LEATHER THIS 


MONTH YEAR 1953 


WEEK AGO AGO HIGH 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dbl. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
WELTING ('% x %) 
LIGHT NATIVE COWS 


58-99 63.1.04 
53-93 58-97 
70-1,00 


77-1.10 
67-1.00 80-1.03 
75-115 85-1.10 
55-90 75-90 
48-91 80-96 
55-60 60-64 
20-32 18-32 
54-59 64-68 
50-55 56-59 
38-42 38-45 
66-69 68-72 
27-28 27-29 26-28 
44-48 51-53 51-56 
32-38 33-37 35-39 
17-22 18-23 24-26 
Fo FV Tipo 7% “ 
14-141 18 20" 


95-1.20 


75-1.15 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock, 
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“ Factory 


SOLE LEATHERS 


BENDS, BACKS, SHOULDERS, 
BELLIES, SHANKS, Etc. 


OUTSOLES 


MEN'S - WOMEN'S + BOY'S 
MISSES’ - CHILDREN'S 
IN ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


LHICAGO - NEW YORK: BOSTON 


SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
OEERSKINS 
MOCCASIN COWHIDE 


— 
Vy 
A.L.GEBHARDT CO, 


PHONE DALY &- 6919 











WINDRAM 


Oualily 


COMBINING — ELASTICIZING 
PLASTICS 
BACKING CLOTH 


WINDRAM 
MANUFACTURING COMPANY 


Established 1867 
3 Dorchester St., So, Boston, Mass. 
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but novelty makers show better in- 
terest, 

Good boot lining russets ask up to 
about 25c with most business done at 
22c and down level. Shoe linings 
usually quoted at 23c and down. Big 
demand for grades between 15-20c. 
Colored vegetable linings get fair 
call at 27¢ and down for best, up to 
about 25¢ for most. More interest in 
chrome linings this week with 30c 
paid for some 28 and down for 
more, 


Sides active. So many buyers 
ask quick delivery that tanners feel 
shoe factory inventories must be at 
dangerously low level. Much more 
business could have been done in past 
week if tanners had been willing to 
accept offers which were often but 
half a cent less than quotations, Spe- 
cialty type sides getting much atten- 
tion at firm prices. More tanners 
admit being sold ahead for better 
than 30-40 days, some even further 
ahead. Some tanners believe that 
even a softer hide market will have 
no immediate deflationary effect on 
leather prices because of real need 
for leather at this time. 

Top grade heavy combination 
tanned kips quoted at 50c and down. 
Other tannages ask a few cents less. 
Best extremes quoted at 48c¢ and 
down with 45c and down more gen- 
eral. Large heavy leather quoted at 
about 38c and down, though a cent 
more here and a cent or two less 
there reported. 

Best heavy chrome kips quoted at 
ic and down while other tannages 
ask several cent less. Extremes ask 
a top of about 42c for heavy leather, 
correspondingly less for lighter stock. 
Large leather quoted at about 38c 
and down for best, 34c and down for 
volume leather. 


Splits show more life. Though 
competitive conditions remain im- 
portant, sellers find more backbone 
somewhere and get closer to quota- 


tions than heretofore. Linings still 
the No. 1 item, suedes seasonably 
slow, 

Up to about 18-22c asked for best 
finished linings. Up to 15-19e more 
often heard. Also more business now 
heing done in 16-20c¢ area. Very best 
suede linings get fair to good call at 
26c and down, big call at 16-22c. 
Non-slips move well at 16-23c, better 
at 14-18c. 

Heavy outside suedes plod along 
at 40c and down for top tannage, 38c 
and down for others. Some even 
less. Light suedes quoted at 38 and 
down for best, several cents less for 
others. Sole splits get a little more 
attention at steady prices. 


LEATHER and SHOES 


Work glove leather firm. 
While some work glove splits sold at 
lower prices in the past few weeks, 
most business at the lower levels in- 
volved less desirable tannages. 

LM weight work glove splits of 
No. | grade bring 13-14c, No. 2 
grade 12-13c., and No. 3 grade 11. 
12c. M weight of No. 1 grade ranged 
14-15e, No. 2 at 13-l4e and No, 3 
at 12-13e. 


Garment leathers slack. Prices 
of sheepskin garment leather hold- 
ing about unchanged with suede 
quoted at 29-3le and down. Grain 
nish holds around 28-30c and down 
for good tannages. 

Horsehide garment leather drag- 
ging along with no feature develop- 
ment since last reported business in- 
volving good tannage at 34c and 
down. Cowhide garment leather 
bringing around 34c for top tannages 
with average productions continuing 


at 31-32c. 


Bag, case and strap spasmodic. 
Buyers still very choosy over tan- 
nages and quality of the leather they 
buy and continually test sellers on 
their prices in their efforts to obtain 
concessions. Tanners, however, hold 
their prices generally at unchanged 
levels, 

Case leather considered steady 
around 42-43c for 2-24% ounce and 
43-44c for 3-34% ounce. Grade A 
russet strap leather of 4/5 ounce 
quoted around 50c, 5/6 ounce at 
52c, 6/7 ounce at 54c, 7/8 ounce 
at 56c, 8/9 ounce at 58c, 9/10 ounce 
at 6le and 10/11 ounce at 64. 

Grade B quoted 2-3c less and 
Grade C around 5-6c less. Colors 
command 3c higher and glazed finish 
2c more than prices of russet finish. 


Glove leathers hopeful. Busi- 
ness fairly good in Fulton County 
area without being startling or rush- 
ing. Re-orders have not materialized 
as yet. 

Garment leathers have become a 
price football. Buyers’ ideas get 
lower every day and jobbers seem 
willing to unload at any price. Suedes 
have sold at 26c for the tops down 
to 15e for the spotted grades, Gar- 
ment grains faring no better. 

Glove leathers fairly steady in 
price. Stocks not burdensome and, 
in some instances, in short supply. 
Pigskins moving in all grades. Buy- 
ers’ ideas not over 70c for clean 
skins. Cabrettas doing better but big 
can be bought at 18 and 20c. 
Smooths bring a couple of cents 
more, 

Good call for light weight Irans at 
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26c¢, 2le and l7e. Men’s weights 
bring the same prices but the demand 
is not active. 


Kid leather lags. Tanners find 
interest slow as far as black suede 
is concerned. Black glazed has 
picked up somewhat but is not really 
good. 

Some talk about white, with some 
few small sales made in both white 
suede and the white glazed. 

Linings considered quite good by 
some tanners, fair by others, but are 
definitely moving. Nothing new in 
slipper leathers, crushed or satin 
mats. 

Rawskins still not too satisfactory ; 
prices remain firm and quality is not 


good. 


Belting leather better. Phila- 
delphia tanners find a very slight in- 
crease in their business. Bend butts 
sell in some quantities at No. 2 94e 
light, 84c medium while heavy moved 
in price to 79c. The No. 3 remains 
at 84e light, moved to 76c¢ medium 
and remained at 7lce heavy. 

Shoulders really starting to move 
both to specialties and welting people. 
Specialties particularly seem to be 
finally opening up. Shoulders quoted 
at 47c for No. 1 and 44e for No. 2. 
Curried shoulders also in some de- 
mand. 

CURRIED LEATHER PRICES 


Best Selec. No. 2 
1,.25-1.35 1.23-1.31 


AVERAGE 


Curried Belting 
Butt Bends 
Centers 12” ve 
Centers 24”-28” .. 
Centers 30” 
Wide Sides 
Narrow Sides 
Premiums to be added: Ex Light, plus 5c-10c; 
Light, plus 7c; Heavy, minus 5e-10c; Ex 
Heavy, minus 5c 


Tanning Materials 


Raw Tanning Materials 
Divi Divi, Dom. 48% basis shp’t, bag $72.00 
Wattle Bark, ton . “Fair average” $98.00 
“Merchantable” $94.00 
$124.00 
$120.00 
$42.00 
$47.50 
$49.00 
$62.50 
$47.50 
$64.00 
$54.00 
$58.00 
$69.00 


Sumac, 28% leaf 
Ground 
Myrobalans, J. 
Sorted 
Genuines 
Crushed 42-44% 
Valonia Cups, 30-32% guaranteed 
Valonia Beards, 40-42% guaranteed 
Mangrove Bark, Ecuadorian 
Mangrove Bark, Colombian 
Mangrove Bark, 38% E. African 


l’s Bontbay 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 
Tank cars 
Barrels, c.l. 
Barrels, l.c.1. 

Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 
Bags, c.l. 
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11.02 
08" 


Bags, Led 
Cutch, solid Borneo, 55% tannin 
Hemlock Extract, 25% tannin, tk. cars 
f.o.b. works 
bbls. e.1. 
Oak bark extract, 25% tannin, lb. 
bbls. 6'4-6%, tks 
Quebracho Extract: 
Solid ord., guaranteed 63% tannin, 
Il 21/32 
Solid, Clar., guaranteed 64% tannin, 
el. 12 23/64 
Wattle extract, solid, c.1., East 
African 60% tannin 
Wattle extract, solid, ¢.l., South 
African 60% tannin 10 
Powdered super spruce, bags, ¢.1. 
05%; Le.) 
Spruce extract, tks., f.o.b. wks 


00% 
06% 


0645 


09%, 


05's 
Os 


ator 07% 


Myrobalan extract, solid, 55% tannin 

Myrobalan extract, powdered, 60% 
tannin 09 

Valonia extract, powdered, 63% 
tannin 

Quebracho extract, powdered, Swedish 
spray dried, 76-78% tannin 

Wattle extract, powdered, Swedish, 
73% tannin 

Powdered Spruce, spray dried, 
Swedish 04 

Myrobalan, Swedish, powdered 
68-70% 

Oakwood, Swedish, solid, 60-62% 

Oakwood, Swedish, powdered, 
64-66% 12 

Larchbark, Swedish, solid, 54-56% 1144 

Larchbark, powdered, Swedish 
spray-dried, 58-60% 


082 
16% 


15% 


12'% 


Tanners’ Oils 
Cod Oil, Nfld., loose basis, gal 


Cod, sulphonated, pure 25% 
moisture 

Cod, sulphonated, 25% added 
mineral 

Cod, sulphonated, 50% 
mineral 

Castor oil, No. 1 C.P Led 

Sulphonated castor oil, 75% 

f.o.b. Minn 


added 


drs 


Linseed oil, tks . 
drums 
Neatsfoot, 20° C.T 
Neatsfoot, 30° C.T. 
Neatsfoot, prime drums, c.l., 
f.o.b. Chicago 
Le, f.o.b. Chicago 
Neatsfoot, sulphonated, 75% 
Olive, denatured, drs, gal. 
Waterless Moellon 
Artificial Moellon, 25% 
Chamois Moellon, 25% 
Common degras 
Neutral degras 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% 
Sponging compound 
Split On 
Sulphonated sperm, 
mortsture 
Petroleum Oils, 200 seconds visc., 
tks., f.o.b 
Petroleum Oils, 
tks., f.o.b 
Petroleum Oils, 


tks., f.o.b 


moisture 
moisture 


150 seconds Viee., 


100 seconds vise., 


*Imported Extracts are plus duty 


28-.2 


26-.2 


4 


13 
ll 


1b 
18 


Bh et 
10™%-.12 
23-.3 
13%. 
10%. 





4101 Whiteside St. 


From California Comes — 


GLOVE TANNAGE SIDES 
CHROME SPLITS FINISHED FOR UPPERS 


LOS ANGELES TANNING CO. 


Los Angeles 63, Calif. 
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Turnabout Haunts Packers Again 
With Slow Sales Threatening Prices 


Declines In Hide Futures, Apathy Of Tanners 
Combine To Weaken Big Packer Spot Market 


Packer hides reverse again. 
The recent advancing trend appeared 
to be short-lived when an easier 
undertone developed this week. 
Except for a little specialty buying 
by certain leather producers who 
wanted a few more of the remaining 
best quality hides of the year, tan- 
ners were generally docile and de- 
mand again came principally from 
dealers and traders. 

Declines in hide futures on Mon- 
day and Tuesday of this week caused 
exchange operators to reduce bid 
prices on many selections of big 
packer hides by a half cent. Ex- 
change traders bid Ye lower on 
branded steers and branded cows and 
later secured a number of cars from 
packers at their bid prices. 

Business in branded cows totaled 
the largest volume, over 16,000 sell- 
ing at 10'%ec for northern and river 
points. Southwestern light average 
branded cows obtainable at lle, An 
independent Chicago packer sold 
4,000 Colorado steers at 9c, down 
l4e from a week earlier. 


Another selection moved in good 
volume was light native steers, one 
big packer alone selling 4,000 at 14c 
for Chicagos and 13'%c for other 
points. The same big packer also 
sold 5,000 extreme light native steers 
at 19c. Another big packer sold 
1,600 river mixed light native steers 
at 134%4c with ex lights at 19¢c. 

Heavy native cows sold to specialty 
tanner outlets at steady price of 12c 
for 3,000 from Albert Lea and St. 
Paul and 1,400 from St. Louis. Fol- 
lowing cleanup sales of heavy native 
last week at 13c for most 

interest in this selection 
Efforts of packers to 
for Chicago heavy 
with a poor 


steers 
points, 
tended to lag. 
obtain 134 
native steers met 
response, 

One packer was able to secure 
13%, again this week for 2,600 
river light native cows. However, 
the declining hide futures brought 
some resale offerings from exchange 
traders. Tanners bought resale light 
cows down to 13c and later some 
resale light cows were bought as low 





HIDE FUTURES 


Close 
Oct. 7 


October 11,.80B 


January 12.35B 
April 12.90B 
July 13.56B 
October 14.01B 
January 14.40B 


Total Sales: 


High Low Net 
for Week for Week Change 
12,30 11.95 —78 
13,33 12.30 —90 
13.81 12.95 96 
14,15 13.60 —89 
15.00 14.25 89 
14.65 14.50 —90 


Close 

§ pt. 30 
12.58B 
13.25T 
15.86B 
14.45B 
14.90B 
15.30B 


594 Lots 








Present 


Heavy native steers 

Light native steers 

Ex. light native steers 

Heavy native cows 

Light native cows 

Heavy Texas steers 

Butt branded steers 

Light Texas steers 

Ex. light Texas steers 

Colorado steers 

Branded cows 104-11 
Native Bulls 8', 
Branded Bulls 7% 
Packer calfskins 27'4-37% 
Packer kipskins 21 -25 


AND SKIN 


QUOTATIONS 


Week Ago Month Ago 
12%4-13 13 
13'%-14 14 
18%, 18 -18% 
12 -124% 124-13 
134-13 % 135 
10-10%, 10% 
10 -10% 10% 
11 11% 
15N 13% 
9',-10 10 
11 -11% 10%4-11 
8 - 8 8 -8% 
7 -~7y% 7 - 7% 9'%- 9% 
27%2-37%. 25 «35 42'%4-50 
20 -25 19'.-24 37-30 


10'4-10'% 


NOTE; Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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as 1244c. This business tended to 
weaken the big packer spot market. 


Independents off. Although 
most large midwestern independent 
packers sold rather freely at advanc- 
ing prices within the past week or 
10 days, several of these producers 
were anxious to keep their hides 
moving this week and were willing 
to accept half cent lower prices. 

Packers’ Ass’n. at Chicago sold 
4,000 Colorado steers at 9c. A 
large lowa packer sold 750 Ottumwa 
branded cows at 1044c. The lowa 
packer also sold 1,500 Ottumwa light 
native steers at 13 Voc. 

A New York packer sold 900 Som- 
erville light native cows at 13%4c 
which was in line with sales of mid- 
western river light cows. Same packer 
also sold 4,600 southeastern light 
hides at 14c for natives and 12c for 
brands. Last reported sales of New 
York native steers at 13%c, butts at 
10% and Colorados at 10c. 


Small packers weaken.  Al- 
though some small packers had sold 
ahead at top prices such as 12c for 
48-50 lb. avg., 11¥%c for 49 lb. avg. 
and lle for 50-52 lb. avg. hides, 
others showing a willingness to sell 
at these levels this week. 

Some light hides averaging around 
4243 bbs. brought 12'%4sc fob. ship- 
ping point but offerings of the me- 
dium averages at last prices attracted 
very few bids. One car of 50 lb. avg. 
midwestern small packer hides sold 
at lle selected fob. moderate freight 
point. Another car of 56 lb. avg. 
midwest small packer hides sold at 
10'%e selected fob. 

Small packer bulls ranged 7-7! 
selected fob. shipping points for pro- 
ductions averaging around 80-85 lbs. 


Country hides slow down. A 
dwindling of export interest again 
left the market to domestic outlets 
who showed very little enthusiasm 
about buying country rawstock. Only 
a few scattered sales. 

Couple cars of mixed country all- 
weights including renderer hides 
were sold at 8'c. flat trimmed fob. 
moderate to low freight shipping 
points, one car averaging 50-52 lbs. 
and the other car comprised of 48 |b. 
avg. hides. Later, purchase of some 
mixed 48-50 bb. avg. country hides 
was reported at 8c flat trimmed fob. 
moderate freight point. 

Locker-butcher hides free of ren- 
derers averaging around 50 lbs. 
quoted at 84-9c fob. Glue hides in 
carlots were 644-7c fob. A few coun- 
try bulls moved at 5c fob. shipping 
points, 
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Calf steady. One big packer sold 
around 19,000 northern calf at 324 
for heavy and 37!c for light and 
about 5,000 St. Louis heavy at 27¥oc. 
These prices in line with those real- 
ized last week when another big 
packer obtained 2'%c advances on 
sales totaling 22.000 northern calf 
at 321%4-37%e and 10,000 rivers at 
2714-30c respectively for heavy and 
light. 

Kipskins pretty well cleaned up on 
sales of 9,000 river kip at 22'4%c and 
5,500 river overweights at 22c, 14,000 
southwestern kip at 22c and 6,000 
southwestern overweights. Last sales 
of Nashville production at 25c¢ for 
kip and 22c for overweights. 

Some trading in big packer regular 
slunks at $1.50 came to light, this 
price being 5c up. Trade sources say 
about 22,000 were moved and that 
big packers had to sell ahead until 
the end of the year to achieve this 
volume. Large hairless sold at 85c. 

Small packer skins remained nom- 
inally unchanged around 20-22c for 
calf and 14-l5e for kip. Country 
skins in carloads sold at 151/4-16e for 
calf and 10'%-1le for kip. 


Horsehides apathetic. Tanners 
not interested and dealers who cut 
whole hides into fronts and butts have 
not been very active buyers. Cut 
stock, of course, selling at declining 
prices, causing dealers to drop thei: 
buying ideas on whole hides. 

Northern slaughterer whole hides 
quoted at $6.50-7.00 trimmed and 
$7.50-8.00 untrimmed, fob shipping 
points, 

Fronts have eased to $4.25-4.50 for 
good northerns and some buyers talk 
as low as $4.00-4.10. Butts, 22” and 
up, sold at $3.50-3.75, as to quality, 
etc. 


Sheep pelts hold. One packer 
reported moving a car of No. | 
shearlings at $2.75 and clips at $3.50. 
Most midwestern big packer shear|- 
ings bringing $2.75 for No. 1s while 
$1.35 was paid for No. 2s and 75e for 
No. 3s. Some choice quality south- 
western No. ls recently brought up 
to $3.00. 

Large midwestern independent 
packers offering Oct. lamb pelts this 
week. Another large packer sold a 
car of choice western lamb pelts at 
$3.00 each to mouton fur tanners. 
This price tops as pullers’ ideas 
around $2.75 for westerns and $2.50 
or less for natives, per cwt. liveweight 
basis. Last sale of full wool dry pelts 
at 28c. 

A few more pickled skins sold at 
$8.00-8.25 per dozen for sheep and 
lambs. 
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Dry sheepskins mixed. Due to 
sharp increases in domestic shear- 
lings, sellers of foreign skins report a 
little more interest developing and 
some small sales. A few thousand 
Argentine shearlings sold for ship- 
ment, 14-11% inch, all fine wool, from 
southern sections, at $1.85 per skin 
c&f, N.Y. 

Wool sheep markets continue too 
high for this country. At the Aus- 
tralian auctions, no sales at Mel- 
bourne but Sydney reported 45,000 
skins offered with medium and strong 
cross breds firm, lambs one to three 
pence dearer and sheep, 56s and up 
were par to two pence, all others 
par to one penny lower. 


Hair sheepskin markets slow and 
nominal. No recent offerings of 
Brazil cabrettas. Last confirmed sales 
of regulars at $13.50 per dozen c&f. 
basis manufacturers and __ believe 
further good lots could be moved at 
that price. 

Pickled skins drag. 
one large seller moved some fait 
sized quantities of lambs from spot 


at $7.00 per dozen. Prices varied 


However, 


depending upon brands, 

Iranian pickled sheepskin market 
slow as only occasional sales passing 
at $11.00-12.00 per dozen, as to 
quality with inferior grades moving 
at from $3.50-4-5.00 per dozen, as 
to lots. 
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Our stainless steel tank trucks will 

be, most times, at your plant door the 

morning after your call for: 
QUEBRACHO EXTRACT * WAXES 
SULFONATED OILS * STUFFING 
GREASES * LIGNOSULFONATES 
CHEMICAL 


ARTHUR C. TRASK CO. 


4103 So. La Salle St., 
BOulevard 8-2030 
CABLE: Actrask 


Caught Short? 
Call TRASK! 


SPECIALTIES 


Chicago 9 


TELETYPE: CG 1478 
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Not much change in domestic mar- 
ket with sheep and lambs last selling 


at $8,00-8.25 per dozen. 


Reptiles fair. Conflicting reports 
on the Argentine lizard market. Some 
selling quarters able to obtain licenses 
for most of their sales and skins have 
already arrived in this country 
Others say they cannot get the 
licenses. However, some large tan 
ners have been receiving offerings. 

No change in Brazil back cut tejus 
with offerings negligible as the season 
is over. Buyers showing more inter- 
est in wet salted Agra back cut lizards 
but are finding relatively few offer- 
ings due to the floods at origin. Some 


agents here are of the opinion that 
they could obtain 25c for 9 inches 
up, averaging 10 inches, 80/20 selec- 
tion, although the bulk of recent sales 
were around the 24c level. However, 
offers in the market of 8 inches up, 
averaging 9 inches, 80/20 selection, 
at 15e, the 9 inches up, averaging 
10 inches at 25c, and the 10 inches 
up, averaging 11 inches at 33c, 
without affecting sales. 

Slowing up in demand for Madras 
bark tanned whips and while late 
sales 4 inches up, averaging 4°, 
inches, 70/30 selection, at 36-37c., 
further offerings at 36c with skins 
averaging 41% inches at 32c, failed 
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They’re Wafer Thin and lron-Free! 


You don’t need to pre-dissolve BARIUM’ 
SODIUM SULPHIDE FLAKES because they’re 
wafer thin and ready to go to work at once. 
They dissolve quickly into a pale yellow 
solution containing no sediment—no iron 
or other heavy metals. No wonder more 
and more tanners are calling for BARIUM* 


SODIUM SULPHIDE FLAKES . . 


€ 
QUUALM REDUCTION CORPORATION 


SOUTH CHARLESTON 
WEST VIRGINIA 


. why don’t 
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to interest buyers. Also combined 
lots at 36c failed to draw a counter 
bid as sellers’ agents felt that 34c 
would be entertained by the shipper. 
if firm bid was made. 


Deerskins seek buyers. New 
Zealand skins still held at 78c c&f. 
with best bids for wanted lines at 
74. Some spot lots have been re-sold 
at higher levels. 

Brazil market slow and nominal 
as very few offers coming in. Some 
reports Para “jacks” shipped to the 
southern part of Brazil where sellers 
obtaining much higher prices. 


Pigskins waiting. Latest reports 
from both Fulton County and Europe 
that buyers still generally out of the 
market as it is in-between seasons 
and operators are quite ready to 
start planning for next season. Most 
tanners and manufacturers are more 
interested in completing their present 
commitments. 

Peruvian and Manaos peccaries 
firmly held at origin and offers lack- 
ing. Dry Chaco carpinchos selling 
at $2.00, basis fob. importers. No 
call for wet salted capivaras and mar- 
ket is nominal. 


Goatskin Prices 

INDIA & 
PAKISTAN 
Amritsars 

(1200 Ibs.) $894-9% 
Muzaffarpurs Nom. 
Calcutta Kills $11 
Conconadas 

(1.70/1.80 lbs.) $8'% Nom. 
Deccans $9% Nom. 


Today Last Month 


$842-8 4%, 
$7 4-8 
$8-8'4 


MOCHAS 


Baties $11.37'44-11% $114%4-11% 
Batie types $9" $954-10'), 


Addis-ababas Nom. Nom. 


AFRICANS 


Nigerian, Ibs, $1.04-08 


$10-11' 


$1.04-09 


Mombasas, dz. $9 4-10.90 


LATIN AMERICANS 
Mexicans 
Matanzas, 

etc, (flat) Nom, 


Oaxacas Nom, 


Venezuelans 
Barquismotos Nom, 


Coros 

West Indies 
Jamaicas 
Haitians 

San Domingos 


Brazils 
Cearas 


Pernambucos 
Bahias 


Argentines 

Cordobas/ Santiagos 

Pampas Nom. 

Peruvians 

Paytas 44147<¢ 

Ayacuchos 47¢ 48c 


October 9, 1954 





™ 
DIVI-DIVI — from Santo Domingo 


“ y 10°. 
WIS is 
GAMBIER — {from Malayan Straits 


Raw materials for tanning extracts are brought to us from all 
over the world by ships like the “African Moon” of the Farrell 
Lines and our own chartered boats. 


ONE OF AMERICA’S 
FOREMOST IMPORTERS 
AND PROCESSORS OF 
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— from the Argentine 
For three-quarters of a century—since 1879—The J. S. YOUNG CO. continuously has im- 


ported, processed and manufactured—in .its modern 8'4-acre Baltimore plant—highest 

quality tanning extracts for the industry. 

They include: 

LOGWOOD © WATTLE BARK © SUMAC @ DIVI-DIVi © GAMBIER © QUERBRACHO © MYRABOLAM 
OSAGE ORANGE © CHESTNUT WOOD EXTRACT © FUSTIC © HYPERNIC © TANNIC ACID 


We are also manufacturers of the famous CHEMBARK 
natural tanning extracts for the Chemtan Co 
and special products for other well-known firms 


tes Be J. S. YOUNG CO. 


2701-2733 Boston St., Baltimore 24, Maryland 
Experienced technical advice available on request from Baltimore or from any of our branches. 
Branches: PHILADELPHIA @ CHICAGO @ PATERSON, N. J. © DANVERS, MASS. 
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THE LIST GROWS 





Rubber Footwear Cleared 
For Hong Kong Export 


The U. S. has added rubber foot- 
wear to the list of commodities that 
may be exported to Hong Kong with- 
out specific license from the govern: 
ment, but is holding back on some 
types of leather footwear. 

This was announced this week by 
the Bureau of Foreign Commerce. 

This leaves rubber footwear in the 
same category with leather 
footwear, some leathers, and some 
hides and skins, but not cattlehides. 


some 


Specifically, the rubber footwear 
class commodities may now be ex- 
ported under a general license to 
virtually all areas of the free world. 
A general license means the commod. 
ity needs no specific approval before 
i can be exported. The exporter 
merely writes the symbol for gen- 
eral license, and lets the shipment go. 

As for Communist areas of Asia 
and as for Russia and Iron Curtain 
countries, there is a different story. 
Here, the commodities may be ex- 
ported, ‘but only after the exporter 


asks and obtains permission of the 
(), S. government on each specific 
«hipment. 

A current list of the commodities 


in this category, just made public, in- 


cludes these hides and leather and 
leather manufactures: 
Hides and skins, raw, except furs: 
Sheep skins, dry and wet. 
Lamb skins, dry and wet. 
Other hides and skins, raw, except 
cattle, calf and kip skins. 


Leather: 

Upper leather except cattle and 
kip side upper and calf and 
whole kip. 

Lining leather. 

Other leather and tanned skins, ex- 
cept sole leather (bends, backs, 
and side), boot and shoe cut 
stock, belting leather for indus- 
trial belts, and sole, welting, and 
belting leather offal. 


Leather manufactures: 


Boots, shoes, and other footwear, 
except men’s new boots and 
shoes with leather uppers. 

Leather gloves and mittens. 

Other leather manufactures, ex- 
cept welting (060000) and in- 
dustrial belts and belting 
(068000) . 





directory.) 
[) Cheek enclosed. 


Name 
Address 
City & State 


Company 





LEATHER & SHOES, 300 West Adams Street, Chicago 6, II. 


[] Send us Leather & Shoes for one year at $5.00 
[| Two years at $8.00 (Including 800 page industry 
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Send bill. 


Your title 
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ONLY ONE DRAWBACK 





Cuba New Factor 
As Kid Suede Tanner 


The Cubans are turning out kid 
suede leather at the rate of 3,000 
dozen skins annually, it is disclosed 
in a report reaching the Business and 
Defense Administration. 
The Cubans, with two tanneries op- 
erating, have a goal of 2,720 skins 
processed a year. 


Services 


This is the first full year of oper- 
ation of this new industry, which 
now has two tanneries in Havana. 

The Pieles Siboney tannery proc- 
essed 1200 dozen kid skins in the 
first half of this year, and has a goal 
of 2,000 each six months. The skins 
came from Cuba, Santo Domingo, 
Colombia and Africa. 

The Commercial Genin tannery 
processed 300 skins in the first half 
and has a goal of 360 in each six 
months, Skins came from Cuba and 
Haiti. 

The leather goes into uppers for 
ladies’ shoes. To date, only one seri- 
ous threat to Cuba’s new industry has 
appeared. Manuel Rodriguez, Havana 
representative of the smaller tannery, 
is reported not enthusiastic about the 
future of kid suede kid leather in 
Cuba. He sees strong competition 
developing from Mexican imports. 


Hooker Net New High 

Hooker Electrochemical Co., Ni- 
agara Falls, N. Y., and wholly-owned 
subsidiaries report record high sales 
and net income in a_ consolidated 
statement for the nine months ended 
August 31, 1954, 

Net sales in the last period showed 
an increase of 17% and totaled $33.- 
237,200 compared with $28,459,800 
for the like nine months a_ year 
earlier. 

Net income after taxes rose by 
19% and amounted to $3,020,100 
equal, after preferred dividends, to 
$2.61 per share of common stock as 
against $2,572,800 or $2.20 per cbm- 
mon share reported for the nine 
months ended August 31, 1953. 

For the three months ended Au- 
gust 31, net sales were $11,011,900 
resulting in net income of $948,100 
or 81 cents a common share. In the 
comparable three months of 1953 
sales amounted to $9,348,700 and 
net income was $845,700 or 69 cents 
a share. 
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You Get Edges 
that Magnify 
Shoe Quality 





Bright, lustrous, uniform edges can add 
eye-value to your line of shoes. 
At the edge setting operation, this machine 
can help you — 
— increase production 
— improve shoe quality 


The iron makes eration, the machine is equipped with a 


5,600 burnishing strokes a minute — 2,200 
more than previous models. The shorter 
stroke greatly reduces vibration... sets 
better edges more rapidly, with minimum 
operator effort and fatigue. For quiet op- 


balancing system. Either side can be shut 
off when not in use, thus reducing wear, 
maintenance, power consumption. For infor- 
mation on howthis machine fits your picture, 
call the nearest United Branch Office. 


SERVICED 
ey 


UGC PARTS I 
SYSTEM 


United Shoe Machinery Corporation 
BOSTON, MASSACHUSETTS 
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PEOPLE 


About industry personalities coast to coast 





© J. H. Buchmann has joined the 
sales staff of Nova Chemical Corp., 
New York, after spending some time 
in Germany over the past year working 
with Dr. Gerhard Otto, leading 
European leather technologist. Nova 
will call on the leather trade in the 
U. S. The company is distributor in 
the U.S. for products of Badische Ani- 
line & Soda Fabrik, AG., of Ludwig- 


shafen a. Rhein, Germany. 


® Milton Zeldis has been named pro- 
duction superintendent at Billig Shoe 
Go, in Peckville, Pa. A vice president 
of the recently-organized Pennsylvania 
Shoe Foremen’s and Superintenden:s’ 
Association, Zeldis has been associated 
with Billig since its founding. 


© John J. Holden, Eastern sales rep- 
resentative for the Arch Preserver line 
of Selby Shoe Co,, Portsmouth, O., has 
been named director of the company’s 
Coach & Four division, He succeeds 
John C, Pinkerton, who has resigned 
to organize the John C, Pinkerton Shoe 
Co. in Newburyport, Mass. Irving 


Landau becomes Eastern representa- 
tive for Arch Preserver. 


® Carmine Nazzaro has been placed 
in charge of the Bag and Belt Leathers 


Division of Colonial Tanning Co., 


Boston. Nazzaro has been associated 
with Colonial’s sales division for the 
past 14 years and has wide experience 
in the bag and belt trade. He will 








FOr Low COs; 


LY Low Cost (Dry Powder) 
LY Easy to Prepare 

Y Easy to Handle 

XY Easy to Wash Off Frames 


XY Hand or Spray Use 
LY For all Hides and Plant Conditions 


STARCH PRODUCTS 


270 Madison Ave., New York 16; 3641 So. Washtenaw 
Ave., Chicago 32; 735 Battery St., San Francisco 11. 
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make his headquarters at the com- 
pany’s Boston offices. 


® T. Lawrence O’Connell, nephew 
of Charles E. Shevenell, has joined 
the staff of Shevenell Sales Co., Long 
Island shoe supplies distributor. 


® Richard G. Post has been named 
advertising and publicity director for 
Federal Leather Co. of Belleville, N. J. 
Post joined Federal Leather in 1949 as 
a member of the purchasing staff and 
became assistant to the executive vice 
president in 1952, Federal manufac- 
tures plastic coated fabrics for the shoe 
industry. 

© Robert E. Wall, vice president of 
Wall-Streeter Shoe Co., North Adams, 
Mass,, shoe manufacturer, was guest 
speaker recently at a meeting of the 
Pittsfield Rotary Club. Wall spoke on 
“The Shoe Industry Today.” 


® C. Don Brothers, president of the 
National Association of Women’s and 
Children’s Apparel Salesmen, has taken 
over the presidency of the Bureau of 
Salesmen’s National Associations. He 
succeeds E. J. Trench, president of the 
National Shoe Travelers Association, 
Inc. The office of president rotates 
between these groups and the Na- 
tional Association of Men’s Apparel 
Clubs. 


® Julius G. Schnitzer, popular 
director of the leather, shoes and allied 
products branch of the Commerce 
Department, has sold his home in 
Arlington, Va., where he has lived for 
many years, and moved to a modern 
air-conditioned apartment at 1500 
Arlington Blvd., also in Arlington. 


@ Jack Mitter has resigned as mem- 
ber of the executive staff of Rambler 
Shoes, Inc., New York manufacturer 
of women’s cement process shoes. 


@® R. A. Farley has joined the sales 
staff of R. Neumann & Co., Hoboken, 
N. J. tanner. He will handle the firm’s 
line of upper and other leathers in 
Pennsylvania, Maryland and Virginia, 
according to M. Kornreich, general 
sales manager. 


® Datus W. Berlin has been ap- 
pointed executive vice president and 
director of Mark Cross Co., New York 
City manufacturer and retailer of fine 
leather goods. Berlin was formerly 
associated with Gimbel’s Department 
Store in New York, 


@ John Timpanelli, superintendent 
of Evins, Inc., New York, was re- 
cently honored at a surprise birthday 
party given by executives of the firm. 
Timpanelli has headed production 
since Evins first opened some six years 
ago. The firm manufactures women’s 
high grade shoes. 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK - OAK 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO . RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


SEzS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


- MANGROVE 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, $.E1! 
Getz Bros. & Company, San Francisco, Calif.; New York City 











FAT LIQUORS 


CEA TY AND UNIFORLIEOS 


MARDEN'‘WILD CORP. 


500 Colembie $t., Somervilie, Mess. 
MARDEN-WILD of CANADA, LTD. HMALIPAX, WN. S. 











9 but—what YOU want 
is Experienced Help! 





Get it—then—where you have the best 
chance to get it — through a classified ad 
addressed to the entire industry in LEATHER 
AND SHOES! Your “keyed” and confidential mes- 
sage will reach thousands of executives. L&S Want 
Ads have placed many top men in suitable positions. 


LEATHER and SHOES 


300 WEST ADAMS ST., CHICAGO 4, ILL. 





CLINTON FOODS INC. 
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WHEN 


YOU 


BUY 


TANNERS 


CORN SUGARS 
CORN SYRUP 
CORN STARCH 
LACTIC ACID 


REMEMBER 


—— 


CORN PROCESSING DIVISION 


CLINTON, IOWA 
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News Quicks 


About industry happenings coast to coast 





illinois 
® Lloyd & Haig, New York shoe 


retail chain, has leased space in the 
Mallers’ building, Madison St. and 
Wabash Ave., Chicago, for its first 
Midwest shoe store. Occupancy is set 
for early 1955 with the company 
planning more stores at an early date. 


Maine 
© Industry reports have Penobscot 
Shoe Co, of Old Town, Me., currently 
negotiating for purchase of Saxe- 


Glassman Shoe Corp. 


Massachusetts 


® Myer Sussman, former New Eng 
laid area representative for Martin P. 
Foy & Sons, has opened his own office 
at 113 Monroe St., Lynn, where he 
will act as distributor for Knox-typ 
stitchmarkers and machines. Knox 
type stitchmarkers are used extensively 
for marking shoe uppers and innersoles. 


® C. S. Pierce Co. of Brockton has 


been appointed Eastern sales agent and 
Continental Steel 
Pierce will 


distributor by 
Corp. of Kokomo, Ind. 
handle Continental’s complete line of 
lasting and slugging wires for the shoe 
manufacturing industry in the East. 
Pierce will also carry the Continental 
line at its Brockton warehouse. 


® Stockholders of Dewey and Almy 
Chemical Co. of 
scheduled to meet Oct. 25 to vote on 
a proposed merger with W. R. Grace 
& Co. Merger has already been ap- 


proved by boards of directors of both 


Cambridge, are 


firms. 


® Clifton Leather Co. of Peabody 
reports it is offering a new line of 
drum-dyed glove tannage sides featur 
ing a wide range of colors. The com 
pany points out that the new tannage 


also features a tight grain. 


® Gregory’s, Inc., was recently in 
corporated under Massachusetts laws to 
retail footwear and clothing in Green 
field, Capitalization is $50,000, Of 








modern methods plus 
old-fashioned pride 
in craftsmanship 
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SETON LEATHER CO. 
NEWARK 4, N. J. 














JERSOLE CO., ALLSTON, MASS. 
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ficers are George L. Gregory, Jr., pres- 
ident and treasurer; and Edna Gregory, 
clerk. Address is 62 Whittemore Ave. 


© Registration certificate has been 
filed by Jack Swartz to trade 2s 
Swartz Leather Co. at 60 South St. 


® Ambassador Shoe Corp. of W -b- 
ster has introduced a new line of men’s 
and boys’ casuals to retail at $6.00 to 
$9.00. The company has appointed 
Saul Snitzer as general manager and 
Robert M. Siff as director of. sales. 
B-W Footwear Co. will manufacture 
the new line of casuals for Ambassa- 
dor which will handle merchandising 


and marketing. 


® Shain & Co. of Boston reports 
widespread interest in its new North 
cool iridescent nylon mesh. Already 
being introduced in men’s shoes, the 
mesh offers great versatility of design 
and comes in 25 vari-tone color com- 
binations including dark-tone chai 


coals and solid colors. 


® The new addition to Randolph 
Mfg. Co. of Randolph will mean 

substantial increase in the firm’s daily 
shoe output and the hiring of addi 
tional shoe workers, according to 
Joseph Cohen, president of the firm. 
The five-year-old firm specializes in 
tennis and basketball shoes. Other 
othcers include Anthony F. Chinelli, 
vice president; Robert Cohen, treas 
urer; and Joseph Weinstein, sales man 


ager, 


Missouri 

® G. W. Underhill Co., manufac 
turer of leather boot and shoe laces 
and leather novelties, recently moved 
to new quarters at 3715 East 24th 
Terrace, Kansas City 27. The company 
was formerly located at 815 Central 
Street, 

® Huer-Williams Shoe Store, Inc., 
Missouri retail shoe chain, recently 
opened three new stores at lola, Kan 
sas, Coffeyville, Kansas, and Broken 
Arrow, Oklahoma. Headquarters are 
located at 323 South Ave., Springfield. 


® Edison Bros. Stores, Inc., ladies’ 
retail shoe chain with headquarters in 
St. Louis, has called into its St. Louis 
headquarters all divisional and regional 
managers of its Chandler’s, Baker’s, 
Lee’s and Burt’s divisions for a week’s 
conference on fall selling. The confer 
ence, to be held Oct. 11-16, will bs 
under supervision of Roy W. Oscar- 
son, vice president and sales manager; 
William E. Polley, director of store 
operations; Jack L. Westbrook, vice 
president; and T. L. Casey, director 
of store operations costs. Plans for the 
forthcoming 12 months’ operations 
will be outlined. 
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The *15 R&L 


CUSTOM 
Steel Shank 


Here is the shank designed to provide maximum strength and 
rigidity ... an ideal shank for all types of men’s footwear, from 
the finest high-style men's dress shoe to the rugged work shoe 
or field boot. 

The #15 R & L Shank provides a single means of attaining two 
important characteristics of a finely constructed shoe ~ strength 
and fine bottom character. 

This new shank is available in various gauges and in lengths 
from 4}%," to 6)¢". Samples can be obtained through United 
branch offices. 


VITA-TEMPERED STEEL SHANKS < 


are tough, hard, uniform. Fit like master models. Clean, ready 
to use. Preserve balanced tread. 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASS. 
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New Hampshire 
© Gambit Shoes, recently-organized 
shoe manufacturing firm, will have 
headquarters at Manchester and oper- 
ate a factory at 95 Bridge St., Lowell, 
Mass. 


®@ A leather firm, whose identity was 
not immediately disclosed, is planning 
to open a plant in the former Sullo- 
way Hosiery Mills buildings in 
Franklin, N. H., it has been disclosed 
by Sulloway Industries, Inc, The latter 
organization has been recruiting ex- 
perienced leather cutters for the pro-+ 
posed new industry. 


© The first fall meeting of the Offi- 
cers’ Club of United Shoe Workers 
of America, clio, was held recently 
at the Hotel Carpenter in Manchester, 
with general secretary-treasurer Scotty 
Mitchell and national director George 
Fecteau as the speakers, Mitchell spoke 
on general conditions in the shoe in- 
dustry and Fecteau discussed unem- 
ployment compensation procedure. 
Arthur Bartlett, president of the Offi- 
cers’ Club, presided at the gathering. 


® Unemployment has increased in 
New Hampshire's shoe industry, but 
the increase is expected to be of short 
duration because another seasonal drop 


is anticipated, according to the latest 
report by William J. Roy, statistician 
of the New Hampshire State Division 
of Employment Security. The report, 
covering the month of Aug., showed 
the Granite State’s manufacturing em- 
ployment as a whole increased two 
percent between July and Aug., with 
the result that the number of jobless 
dropped from 11,000 in July to 9,900 
in August. 


New Jersey 
® Heyden Chemical Corp. has con- 


tracted to acquire all outstanding com- 
mon stock of Nuodex Products Co., 
Inc., Elizabeth manufacturer of chem- 
ical additives for the plastic, paint and 
other chemical process industries. 
Nuodex will operate as a separate di- 
vision of Heyden under its present 
management with Arthur Munich con- 
tinuing as general manager and execu- 
tive vice president. 


New York 
® Carlsen Import Shoe Co. has 
been organized to deal in imported 
footwear in New York City. Principal 
is William Carlsen. 
® The Vinyl Products Division of 
Claremont Pigment Dispersion 


Corp., Brooklyn, reports the avail- 
ability of a wide range of standard 
preamatched vinilyzed colors, includ- 
ing such popular shades as town 
brown, mahogany and fawn to ex- 
truders of vinyl shoe welting, up- 
holstery gimp and luggage trim. Ma- 
terials are suited for incorporation into 
dry blend compounds by dry tumbling 
or proportioning meter attachments. 


® Ralph Mohel Slipper Mfg., Inc., 
has been organized by Ralph Mohel, 
principal, to manufacture footwear at 
129 West 20th St., New York City. 


® Louis and Alfred Camitta ire 
reported to have withdrawn from part- 
nership in Sam Camitta & Son, New 
York footwear jobber, to form their 
own ‘business as Louis Camitta & Son. 
Address is at 162 Duane St., New 
York City. 


®@ Fire of undetermined origin caused 
damage estimated at $8,000 to plant 
and equipment of Fitzpatrick & 
Weller Co., Elliottville shoe last man- 
ufacturer. The stubborn fire, which 
leveled a 30 by 904foot frame build 
ing, was fought to no avail for three 
full hours. 


® Steady work in Endicott-Johnson 
factories for the rest of 1954 at least 








lf You Want to Sell... 


¢ Shoe Machinery 
¢ Tanning Machinery 


© Products & Supplies 
for these Industries 


in the Ever - Growing 
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44. “CALZADO Y TENERIA” 


Mexico, D. F, - MEXICO, 
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Apartado 7103 


Milwaukee, Wis. 








ORTEUIMANN 
LABORATORIES INC. 


about any—and a//—of your tan- 
ning problems. 


@ Get our advice—our hel 
relative to those perplexing diffi- 
culties regarding Finish—and Re- 


pair—in shoe factories. 


@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 


@ Have us develop any new 
processes you have under contem- 


plation. 


922 NORTH 4th STREET 
Telephone: DAly 8-6426—8-6427 
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was forecast last week by Charles F. 
Johnson, Jr., president of the firm. 
Johnson told employes that orders are 
increasing and prospects are better to- 
day than at any time in 1954. He 
credited the company’s Guide Step line 
with a good part of the increase busi- 


ness, 


Pennsylvania 


® Plans for the Mid-Atlantic Shoe 
Show, to be held Jan. 16-19, 1955 at 
The Benjamin Franklin in Philadelphia 
are about conipleted, according to Cal 
Mensch, secretary of the sponsoring 
Middle Atlantic Shoe Retailers Asso- 
ciation, Association members will meet 
Nov. 17 at The Benjamin Franklin. 
Among the show’s features will be a 


dinner-dance with floor show. 


® Lansford Shoe Co. will open a 
new shoe plant at Lansford this fall. 
Plans call for the employment of be- 
1754200 shoe workers. The 
Panther Valley Business and Profes- 


tween 


sional Men’s Committee for New In- 
dustry is currently raising the sum of 
$40,000 in loans from local business- 
men to prepare a large plant for use 
by the Lansford firm. 


® Armstrong Cork Co, of Lancaster 
will have sales and earnings in the 
second half of 1954 approximately 
equal to its first half figures, according 
to M. J. Warnock, vice president and 
treasurer. The company expects third 
quarter figures will show an upward 
trend over previous quarters of this 
year, 


Rhode Island 
® Modern Shoe Stores Co., Provi 


dence retail shoe chain, has announced 
appointment of Robert H. Beckman, 
Jr., executive vice president, as gen 
eral manager to succeed the late 
Arthur 


the board and as vice president has 


Abrams. Abrams’ place on 


not been filled. 


Washington, D. C. 


© Members of the general executive 
board of United Shoe Workers of 
America, CIO, will meet during the 
week of Nov. 9 in Philadelphia, Rus- 
sell Taylor, USWA president, reports. 
Taylor also revealed that the union’s 
next annual convention will be held 
in Chicago during the first week of 
May 1955. 





Prevents weight loss due to loss of 


moisture content. 


Keeps leather pliable, easy to work. 


Eliminates cracking. 


Automatic, accurate and trouble-free. 
No dripping, no clogging, no mineral “dust.” 


Costs less than other controlled 


humidification. 


Proved in service by such companies as: 


Brown Shoe Co. 
Ohio Leather Co. 


Send for Bulletin 


ARMSTRONG MACHINE WORKS 


879 maple Street, Three Rivers, Michigan 


ARMSTRONG STEAM HUMIDIFIERS 
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International Shoe Co. 
A. F. Gallun & Sons 


Eagle-Ottawa Leather Co. 


CANADIAN NOTES 


® Trans-Canada Shoes and Lewis 
Shoes, Canadian chains, will have new 
modern branch stores in a huge $2,- 
500,000 new Westgate Shopping 
Center being constructed in Canada’s 
capital, Ottawa, with accommodation 
being provided for over 3,000 cars. 
Shoe stores will be opened by next 
March. 

@ Judge Hazelwood, of Welland, 
Ont., has been appointed chairman of 
a conciliation board to hear demands of 
the International Fur and Leather 
Workers which is seeking a 15 cents 
increase for a large number of em 





ployes in Toronto. 

@ Wettings of all types of hides and 
skins showed decreases in July from 
the previous month, and compared 
with July last year, there were de 
creases in all classes except sheep and 
lamb skins, the Canadian Government 
reports. 

® Gagnon, Lachapelle & Company, 
Ltd., has been granted supplementary 
letters patent in Ottawa for the pur 
poses of changing the corporate name 
of the company to Park Lane Shoe 
Co., Ltd., and amending the condi 
tions related to preferred stocks of the 
conipany,. 


@ As the result of a survey, the Can 








Hex. gore 


The finest covered rubber elas- 
tic goring with the patented 


MOORE fay US 


WASHINGTON STREET, PAWTUCKET, RHODE ISLAND 


CORD EDGE? that 
prevents breaking at point of 
greatest wear. 


Flex-Gore wears as well as the 
shoes, costs no more, often less, 
than other elastic goring. There's 
a correct Flex-Gore for every 
application, in a wide variety of 
widths and colors. Write for 
samples. 


*U. S. Pat. No. 2,582,169 
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ARKO 
FAT LIQUORS 
FORMULATED 
FOR PERFECT 
TAKE-UP AND 
NOURISHMENT 


INFORMATION, 
SAMPLES AND 
DEMONSTRATION 
UPON REQUEST 


ARKO FAT LIQUOR LM:- 


Especially made for horsehide, cow sides glove and gar- 
ment leather. Excellent for goatskin glove and garment. 


ARKO FAT LIQUOR LC:- 
A superior oil for deer, pig, cape and cabretta glove 
leather. 


ARKO FAT LIQUOR CB:- 


Processed sulfonated cod oil for vegetable leathers. 


ARKO FAT LIQUOR D:- 


For very fine suede leathers where dryness, noutish- 
ment and stretch are required. 


INC. 
rkansas € 0. P 
NEWARK, NEW JERSEY 


s of | dustcial Ch 





jcals for over 50 Years InLe 














ATLAS 


Guaranteed 


OILS 


| 
T HE simplest thing to remember about buying tanning oils is that experience 
—~66 years of it—is back of Atlas Oils. That, plus a record of satisfaction to 


customers, is our most valued possession. 
do what so many tanners have done for so many years... 


Atlas Oils. 
Neatsfoot Oil 


Sulphonated Cod Oils 


Put the two together and you'll 
you'll always buy’ 


Sulphonated Neatsfoot Oil 
and many Specialty Products 


Split Oils 
Moellons 


ATLAS REFINERY, Inc. 


142 LOCKWOOD STREET 
NEWARK 5, N. J. 





ESTABLISHED 1908 


Compounders and 


Sulphonators of Oil for Tanners 


and Leather Finish Manufacturers 


. 
pill 


RAN 
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adian Association of Consumers, meet- 
ing at its 7th annual gathering in 
Ortawa, has started a drive for better 
standard sizes, claiming that sizes 
differ from one manufacturer to an- 
that better and 
larger in more expensive lines. 


other, and sizes are 


TESTED BY MAILMEN 


Alum Retanned Insoles 
Last 70 Percent Longer 


Ordinary vegetabletanned leather 
insoles last about 70 percent longer 
when retanned with basic aluminum 
acetate. 

Department of Agriculture tests, 
including the wearing of test shoes by 
Philadelphia mailmen on their daily 
rounds, showed the alum-retanned 
insoles had definitely superior resist- 
ance to wear and deterioration. 

Chemists of USDA’s Agricul- 
tural Research Service in cooperation 
with a private tannery proved that 
successful commercial production of 
alum-retanned insoles is possible by 
adapting the process to normal tan- 
nery operations. 

The leather, first tanned in the 
usual way with vegetable extracts, is 
retanned by adding alum to other 
materials being drummed into it in 
the tanner’s oil wheel, or by dipping 
insoles into a solution of basic alumi- 
num acetate. The 
pound increases insole resistance to 
acid deterioration, moist heat, and 
moulds, 

Philadelphia postmen helped eval- 
uate alum retannage by wearing 61 
pairs of test shoes on their daily 
rounds. The shoes were fitted with 
the customary 


chemical com- 


vegetable-tanned in- 
sole in one alum- 
retanned insole in the other. After 
the original outsoles and two resoles 
had been worn through—about 9 to 
12 months’ wear—85 percent of the 
alum-treated insoles and 49 percent 
of the vegetable-tanned were still 
usable. No discomfort from the alum- 
treated leather was detected. 

In laboratory testing, the two treat- 
ments were compared on a specially- 
developed insole tester. The machine 
are alter- 


shoe and an 


flexes the insoles as they 
nately moistened and dried. Tensile 
strength of the alum-retanned leather 
tested on the machine was 81 percent 
better than ordinary vegetable-tanned 
leather. In every case. alum-retanned 
insoles showed greater resistance to 
cracking. 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





For Sale 


SEYBOLD DIE CUTTING & EMBOSSING 
PRESS 
. Bed 67” x 40” 
Ram 60” x 40” 
Stroke 3%” 
Joseph HYMAN & Sons 
Tioga, Livingston & Almond Sts 

Philadelphia 34, Pa 


Contract Finishing Wanted 


FOR tear-offs and small splits. Equipped with 


spraying equipment. Contact: 


P. L. SULLIVAN LEATHER CO 
Donald Street 
Manchester, N. H 


Blue Splits Wanted 


BLUE SPLITS WANTED “ar r tru 
quantities Untrimmed or tr 7 
Shoulder Splits, ete Steady 


Army Russet Strap Leather 
For Sale 


#1 ARMY RUSSET 8 oz. strap leather for 
sale (6,000 feet of backs and 16.000 feet of 
bends) Will sell at a low pr ce Address L-9 
c/o Leather and Shoes m0 W Adams St 

Chicago 6, Il 





. 
Bargains 

Teather Remnants, and plenty of it 

Sorted to specifications. Textiles of 

all kinds in full piece, remnants and 

block cuts. Bargains. Only Bargains 
7 Floors of Bargains. 

CENTRAL MERCANTILE CO., 

742 W. Taylor St., 


Chieago 7, Ul. 











Tng. Mchy. for Sale 
TANNING MACHINERY FOR SALE for quicl 
iction Sacrificing approximately $40,000 
worth of tanning machinery, slightly used, for 
$12,000. Write to Saab Produce, 305 N. Clark 
Road, El Paso, Tex 


Do not write if not really interested 


American Tanneries! 


WELL KNOWN Swedish leather 

wants to represent in Sweden one or f 
the best American tanneries Address L-11 
o Leather and Shoes, 300 W. Adams 8t 


Chicago 6, Til 


For Sale 


72” Side Turner Fleshing Machine, Woburr 

Whitening Machine; also spare parts. 2 Leidgen 

Side Unhairing Machines, Used Cypress Dru 
The C. Findeiss Sons Co 


Zanesville, Ohio 


Suftko Tool & Die Co. 


Mfr patented glove turner Fine Clicker 
Cutting dies Carnauba blend liquid wax for 
shoe forms Prime dressing oil for cutting 
blocks Disearded broken dies repaired tike 
new Try us for fine service 


Ww 
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Rates 


Space in this depurtment for display ad 
Vertisenients in $5.00 per inch for each 
insertion except in the ‘‘Sttuations Wanted" 
column, where space costs $2.00 per inch 
for each Iinsertiun. 

Undispluyed advertisements cost $2.50 per 
inch for each insertion under ‘“‘Heip 
Wanted" and “Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted."’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morning for publication tn the 
issue of the following Saturday. 
Advertisements with box numbers = are 
strictly confidential and no information 
concerning them wittl be disclosed by the 
publisher 


THE RUMPF PUBLISHING CO. 


200 W. Adams St Chlengo 6 











Blue Splits 


SHAVED AND LEVELED to 
tions Any Veight and quality) 
quirement 


Il 


L-2 

© Leather and Shoes 

300 W Adams St 
Chicago 6, Ill 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 


Research and Government Work a Speciality) 
E-4 19 Pingry Place, Elizabeth 3, N. J 


Elizabeth 3-7336 





Help Wanted 





Salesman 


WELL ESTABLISHED manufacturer in 


East is interested in securing the services of 
a representative in the Middle West familiar 


with pigment and top finishes, resins, binder 
lacquers and other specialties for the tanne 
useé Write in detail concerning age, exper 
ence and compensation desired. All replies wi 
be held n strict onfidence Address L-3 

o Leather and Shoes 100 W Adams St 
Chicago 6, Ill 


Representative Wanted 


LARGE WELL KNOWN Shoe Buckle Manu 
facturer desires epresentative in Tennessee 
area Person associated with Shoe Industry 
preferred Addre Box W-8, ¢/o Leather and 
Shoes, 10 High St Boston 10, Mass 








LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin St. Salem, Mass. 











Situations Wanted 





Chrome Tanner 


CHROME TANNER, German, age 28. wort 
n Sweder with good expertence ir manu 
id side leather seek 
of references 


or mo W 


Safety Shoe Salesman 


WANTED: Safety Shoe Salesman fo 
territory experienced well Knov 
manufacturer salary and 
\ddress 
» Leather 
oo W Vad 
Chica 


Assistant Superintendent 


FOR MEDIUM SIZED TANNERY in 8t. Lou 
5 ild be fan ir with vegetable process A 
epiie ‘ fidential 
Address L-6 
Leather and Shoe 
Oo W \dan St 


Chicago 6, I 


Leather Finisher 


FINISHER OR ASSISTANT required for large 
de upper leather plant in Ontario, Canada 
Color matching essential Al replie conn 
ential 
Address L-7 
o Leather and Shoes 
100 W Adama St 
Chicago 6, Il 


Side Leather Staff 


TANNER SUPT Expert Splitter & Dry Dept 
Supervisor, all highly qualified and experience 
n the production of quality elk, combination 
ancl gle e tannages 
Address K-15 
c/o Leather and Shoe 
100 W. Adama St 
Chicago 6, I 


Fitting Room Foreman 


VAILABLE AT ONC! Long experience 
women's novelty cement and California proce 
hoes Can submit excellent references if de 

red Willing to go anywhere. Write Box W-7 

Leather and Shoes, 10 High St., Boston 10 


Mass 





Don't Spray Your 
Target with Birdshot 


. . . Use The Rifling 
Power of Leather and 


Shoes Classified Ads 
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Coming Events 


Deaths 


Index to Ads 





Oct. 24-27, 1954-— National Shoe Pair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa 
tions, Palmer House and other Chicago 
hotels. 


Oct, 26-27, 1954—-Fall Meeting, National 
Hide Association. Edgewater Beach Hotel, 
Chicago, Ill. 

Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 


Oct. 31-Nov. 3, 1954—Michigan Annual 
Shoe Fair, Sponsored jointly by Michigan 
Shoe Retailers Association and Michigan 
Shoe Travelers Club. Hotels Statler and 
Sheraton-Cadillac, Detroit. 


Nov. 14-17, 1954-—Semi-annual Parker 
House Shoe Show. Sponsored jointly by 
Parker House, Boston, and Boston Shoe 
Travelers Association. 


Nov. 28-Dec. 2, 1954—Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa- 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Jan, 15, 1955--Annual Banquet of New 
England Shoe Superintendents’ & Foremen's 
Association. Hotel Statler, Boston. 


Jan. 16-19, 1955.—4lst Annual Mid- 
Atlantic Shoe Show, sponsored by Mid- 
dle Atlantic Shoe Retailers Association. 
The Benjamin Franklin, Philadelphia, Pa. 


Feb. 19-22, 1955—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaze Hotel, Cincinnati, O. 


Feb, 27-March 2, 1955-~Allied Shoe Pro- 
ducts and Style Exhibit for Fall and Winter 
1955, Hotel Belmont Plaza, New York City. 


March 1-2, 1955 Official showing of 
American Leathers for Fall and Winter 
1955, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 

April 24-27, 1955--St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufactur 
ers Association. Leading St. Louis hotels. 


May 22-25, 1955-——- Annual Convention, 
American Leather Chemists Association, 
New Ocean House, Swampscott, Mass. 


June 13-14, 1955—-Annual Spring Meet- 
ing of National Hide Association, French 
Lick Springs, French Lick, Ind. 


Aug. 28-31, 1955—-Allied Shoe Products 
and Style Exhibit for Spring and Summer 
1956. Hotel Belmont Plaza, New York City. 


August 30-31, 1955--Official showing of 
American Leathers for Spring and Summer 
1956, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 


Elliot E. Simpson . . . shoe executive, 
died last week in New York City. He 
was president of Elliot W. Simpson 
Enterprises, shoe materials supplier and 
manufacturer. Long active in the shoe 
industry, Simpson was noted particu- 
larly for his promotion of various 
types of footwear and materials, in- 
cluding rubber products, raffia, sisal, 
crepe and other materials. He was a 
familiar figure at the various shoe 
shows and marketed his products and 
ideas over most of the country. He 
leaves his wife, his father and two 


sisters. 


Louis C. Schanz... 
tive, died recently of a heart attack 
while at work at Dunn & McCarthy, 
Inc., Binghamton, N. Y., shoe manu- 
facturer. Active in the industry for 
many years, Schanz had served as traf- 
fic manager of Dunn & McCarthy for 
the past 35 years. He leaves two 
brothers and a sister. 


§9, shoe execu- 


T. Frank Crimmins .. . 74, shoe 
executive, died Sept. 30 at his home 
in Brockton, Mass., after a lingering 
illness. A retired veteran of the shoe 
industry, he had been associated with 
Goodyear Rubber Co. for 34 years 
before retiring two years ago. Noted 
as a sole and heel technician, he was 
designer of the ski boot used by the 
United States Armed Forces during 
World War Il. He leaves his wife, a 
son, T. Frank Crimmins, Jr.; and one 
grandchild. 





London Spots Shoes 


Newest footwear materials and 
fashions will be featured in the an- 
nual Shoe and Leather Trade Fair 
to be held in London from October 
4 through 8. A special display of 
160 pairs of shoes representative of 
British exports will be sponsored by 
the British Footwear Manufacturers’ 
Federation. 

A range of cut soles manufactured 
in all substances and qualities, cut 
on Multiple Cutting Machines, the 
only ones in the world, will be ex- 
hibited. These machines can cut 
thirty-one men’s or thirty-nine wom- 


Amalgamated Leather Co.'s, Inc. 
American Extract Co. 

Arkansas Co., Inc. 

Armour Leather Co. 

Armstrong Machine Works 

Atlas Refinery, Inc. 

Atlas Tack Corp. 


Barium Reduction Corp. 
Barkey Importing Co., Inc. 
Beckwith Mfg. Co. 


Calzado y Teneria 
Clinton Foods, Inc., Corn Processing Div. 35 


First National Bank of Boston, The 19 


Gallagher, Paul, & Co., Inc. 24 
Gallun, A. F., & Sons Corp. 2 
Gebhardt Co., A. L. 25 
Griswold, Geo. H. 4 


Independent Shoemen 9 
Jenkins, Geo. O., Co. 14 
Kenya Wattle Mfrs. Asso. 13 


Lamac Process Co. 23 
Leatex Chemical Co. 24 
Los Angeles Tanning Co. 27 
Lynn Innersole Co. 36 


Marden-Wild Corp. 35 
Moore Fabrics 39 


National Starch Products 24 
Nopco Chemical Co. Back Cover 


Orthmann Laboratories, Inc. 38 
Pawling Rubber Corp. 27 
River Plate Corp., The 8 


Seton Leather Co. 36 
South African Wattle Extract Mfrs. Asso. 13 
Stehling, Chas. H., Co. 43 


Taber Pump Co. 

Tanexco, Inc. 

Trask, Arthur C., Co. 

Turner Tanning Machine Co., The 
United Shoe Machy. Corp. 7, 33 & 37 
Whittemore-Wright Co., Inc. 40 
Windram Mfg. Co. 26 
Winslow Bros. & Smith Co 22 


Young, J. S., Co. 31 





en’s half soles from one bend. 
Running coincidentally with the 
Trade Fair is the Fashion in Foot- 
wear Exhibition in Curzon Street, 
London. Many of the exhibiting 
manufacturers are leading exporters 
to the United States, and a number 
of U.S. buyers are expected to attend. 


o—_ CHARMOOTZ 
FW osus sues Wily, ) : ys 4 
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AMALGAMATED LEATHER CO'S. 


re THE PERFECT 


A 


LEATHER and SHOES 


SUEDE LEATHER 


INC. 


DELAWARE 
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T HIS is it—+t fo All Hydraulic 

Combinatio ringer—and it’s per- 

forming wringey miracles every day in 
= al 


tanneries alkover country. ‘\ 


} 


There’s ” clutci®Nao brakes, no ¢ i- 
P Meter, Tl / 
cated adjustméng or repairs. Tt oper, ts/ 


aE yet retains all the best 
features of thé mechanical wringer. Hand 


operated s@fety closing devi 


. yy 
optional. f 


AND you don’t ne@d.two men to » seer 
pressure with the Ighg te¥eieSo there's ” 


no more ob th over-stressing, no 


more broken spring Ss, NO more pressure 
roll springs—just 


wringing action all th@way through. 


You have an extra i 
faster feeding and the foo 
controls, opens, closes, and can rev 


closing position at any point. 


na Yc hie w/ 
yp Tanne E IT'S 








STEHLING ALL roger paper COMBINATION waweren 


pay 


) iy 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 





BALANCED 


PERFORMANCE 





i 
IN| | 
NAN ‘ 


\ 


...and with NOPCOLENES that means 


surface lubrication with controlled penetration 


ROPELLER blades are ground with infinite care, 
and propellers tested for static and dynamic 


balance. For perfectly balanced performance of 


a liner’s propellers means vibrationless running —a 
feature which attracts ocean travelers and keeps them 
“sold” on the ship. Balanced performance below the 
water line pays off in substantial dividends above. 


Your interest in shipping may be confined to the 
shipping of hides into your tannery and shipping of 
leather out... but balanced performance can play a 
big part in your operations, too. For instance, the 
balanced performance of Nopcolene* fatliquors. These 
superb oils afford excellent surface lubrication and, at 
the same time, permit closely controlled penetration. 


Thus, they assure leather with just the surface feel, 
hand, break, stretch, tensile strength and stitch tear 
desired. Nopcolenes, in fact, put money in your pocket 


Yes, Nopcolenes are truly sensational double-action 
fatliquors. Furthermore, they contain only 6-7% 
moisture, and are readily soluble. 

Profit by giving these revolutionary oils a trial. 
We'll be glad to make recommendations, and work 
closely with you to help achieve the best results. 


FREE! This book gives up-to-the 
minute data about Nopco's new Nop- 
colenes, and formulas for various 


leathers. Write for a copy. 


Reyistered U.S 


NOPCO 


J come 


Chemical Company, Harrison, N. J., 


‘Branches: Boston , Chicago - Cedartown, Ga. - Richmand, Calif. 





